Off on their umpteenth honeymoon at your paybox go 
Leo and his ever-loving! Their most joyous spree yet:— 


M:G‘M presents in CinemaScope & METROCOLOR 


“THE HONEYMOON MACHINE” 


starring STEVE MCQUEEN anc co-starring BRIGID BAZLEN - JIM HUNTER - PAULA PRENTISS 2.0 DEAN JAGGER ‘Ae 


with JACK WESTON +* JACK MULLANEY + Screen Play by GEORGE WELLS * Directed by RICHARD THORPE + Produced by LAWRENCE WEINGARTEN 


AN AVON PRODUCTION 


TELEPHONE : MAYFAIR 454 TELEGRAMS . JAROFILM AUDLEY LONDON 


? . CIRCUITS MANAGEMENT ASSOCIATION LIMITED 
; 38 SOUTH STREET - LONDON - W.1. 


KS 


| A 4 a 27th July, 1961 
a | , Cyril H, Edgar, Esq., 
; Walt Disney Productions Ltd., 
68, Pall Mall, 
London, S.W. 1. 


Dear Cyril, 


"101 DALMATIANS" has opened very well 
at our pre-release situations and even at this 
early stage(new take record@ have been achieved 


at nine of our theatres. 


We are expecting some really outstanding 
figures with "101 DALMATIANS" which is absolutely 
first class entertainment for the whole family. 


Congratulations, 


Yours sincerely, 


Kenneth Winckles 
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NEWS HIGHLIGHTS... 


SHIPMAN & KING 
PROFIT UP 


A NET PROFIT of £146,220 is reported by 
Shipman and King Cinemas for the year ended 
April 1, 1961. This compares with a net profit 
for the previous year of £121,455. 

Balance brought forward from the last 
account is £20,743 compared with £17,438 the 
previous year. 

After taxation dividends and provisions for 
special depreciation of properties and for de- 
ferred repairs and maintenance, a balance of 
£17,039 is carried forward into the current year. 

The decrease in balance is due to increased 
taxation—£82,990 compared to £66,974—an addi- 
tional £10,000 provision for special depreciation 
of properties and £10,000 provision for deferred 
repairs, 

The proposed dividend for ordinary shares is 
five per cent.—the same as for the previous year 
—which accounts for £10,106, 

The company reports a profit on the sale of 
properties of £18,115 (compared with a loss the 
previous year of £4,242) transferred to the capi- 
tal reserve. 

The annual general meeting of the company 
will be held at 3 p.m. on September 29 at 
Wellington House, 125 Strand, W.C.2. 


CATHOLIC FESTIVAL 


COLUMBIA'S “ The Prisoner,” starring Alec 
Guinness and Jack Hawkins, has been selected 
by the Catholic Film Institute and the Catholic 
Radio and Television Centre for their festival 
of Catholic Films to be held at the French 
Institute Cinema, South Kensington, London, 
from September 6—9. 

Directed by Peter Glenville and produced by 
Vivian A. Cox from a screenplay by Bridget 
Boland, the picture also features Raymond 
Huntley, Jeannette Sterke, Ronald Lewis, Ken- 
neth Griffith and Wilfred Lawson. 


THIRD RELEASE 


THE AIC is preparing a memorandum on the 
third release but is undecided on whether the 
document will be submitted to the working 
committee of the five associations. 

A spokesman for the AIC told Kune. this 
week that it had received an invitation from 
the committee to submit a memorandum but 
had not been invited to join in the committce’s 
discussions. 

“We feel there is little point in making a 
submission and not being in on the discussions 
and, in that case, we would just go ahead and 
publish our document,” the spokesman added. 

At a meeting on Tuesday evening. the Federa- 
tion of Film Unions was due to consider, among 
other things, drawing up a memorandum to the 
working committec. 


ACTT decides on five-point 
wage settlement terms 


PROPOSALS for a settlement of the ACTT’s claim for an increase in minimum rates of 
pay were being considered by the union this week. The feature section of the union met 


Aati 


on Tuesday evening to receive a report and rec 


discussions with the producers. 

The report and recommendations were con- 
sidered at the union's executive last 
Wednesday 

Neither the producers nor the union would 
disclose the details of the proposals or the 
recommendations before Tuesday evening’s 
meeting 

It is understood that the producers were 
standing firm on their original offer of a 74 
per cent. increase on minimum rates, but it 
was believed that, following the withdrawal 
of the overtime ban, five points have been 
raised as a basis for terms of settlement. 

One of these points was the date from 
which the agreed increase would become 
payable. 

At the time of going to press, there was no 
certainty that the feature section would 
accept the terms of settlement discussed with 
the producers. 

George Elvin, 
declined to 


ACTT general 
comment on the 
council’s report and recommendations, but 
indicated that the feature section would 
determine the union's reply to the producers. 


CMA initiates plan 
for remote control 


SIX CMA cinemas in and around London 
are being fitted with remote control panels 
operating in conjunction with Projectomatic. 

These installations, at the Angel, Islington; 
Pavilion, Hackney; Odeon, Kensal Rise, Gau- 
mont, Walham Green; Gaumont, King’s Cross ; 
and Odeon, Woking, represent the first stage 
of a plan for automation on a much larger 
scale. 

The apparatus allows operators to control the 
performance whilst sitting in the audience. It 
has been designed by the GB-Kalee Division of 
Rank Precision Industries, in co-operation with 
CMA engineers. 


secretary, 
executive 


o 
Jonckheere resigns 
STELLA JONCKHEERE, in charge of British 
Lion's story department since 1955, has resigned. 
David Kingsley, managing director of British 


Lion, said today: “ Miss Jonckheere has ren- 
dered splendid service to the company and 
found us a number of successful subjects. 

“A change of emphasis in the company's 
operation due to the increased number of films 
now being made by associated companies has 
led to her leaving us.” 


on the outcome of the two-day 


IFFPA protests 
to Italy over 
Venice entries 


BFPA PRESIDENT Arthur Watkins and 
FBFM secretary Andrew Filson will be repre- 
senting the two British producer organisations at 
this year’s Venice festival from August 20 to 
September 3. 

Mr. Watkins will be attending the festival 
from August 24 to September 1, and Mr. Filson 
provisionally, from August 31 to September 4 

The BFPA's festivals representative R. J. § 
Stapleton left for Venice this week and will be 
in charge of a British information stand through- 
out the festival. 

At the beginning of the week, Kine. learned 
that no definite plans had so far been made for 
any reception by the British producers. 

With only three days to go before the start 
of the festival, correspondence is being exchanged 
between the general secretary of the IFFPA in 
Zurich and the festival director, Dr. Domenico 
Meccoli, on the question of the Italian entries 

Again, the Italians have entered more than the 
regulation number of films—four major features 
have been entered compared with one from other 
countries. 

Although the federation’s regulations remain 
flexible this year a strong protest has been made 
by the IFFPA to Dr. Meccoli. 

Mr. Watkins, who is also president of the 
federation, told Kine. this week: “ We are not 
enforcing our regulations until next year, but 
we do think this is too much for one country.” 

He pointed out, however, that the regulations 
would be reconsidered at a meeting in Paris in 
October. 

The regulations were introduced on an experi- 
mental basis at the beginning of this year, At 
the IFFPA general assembly in London in June 
it was stated that the rules for the 1962 festivals 
would be “ strictly enforced.” 


Gaumont, Belfast 
closes 


(Northern Ireland) has sold the 
Belfast. It will close on September 


ODEON 
Gaumont, 
W, 

The company states that the deal does not 
affect future plans for its other Belfast theatres, 
the Hippodrome and Grand Opera House. 


A 


Viewpoint 


THIS IS A DUAL 
RESPONSIBILITY 


fO THE outside observer, studying the 
economics of the industry, it must be difficult 
to reconcile the apparent prosperity of some 
of our major companies with the latest Board 
of Trade statistics, which show admissions 
and revenue at their lowest levels to date. 

It is, of course, a fact that major box-office 
attractions are earning more than ever be- 
fore in the history of the business. It is 
equally true that many more films than before 
are worth little more than their negative 
costs when they are exposed to the public. 

it is fortunate for the market in Britain that 
British producers have found the ability and 
tzient to cater for the tastec of our public. 

This is reflected in the satisfying progress 
of British Lion as reported by David 
Kingsley and his colleagues. 

A feature of the report is the considerable 
improvement in overseas marketing, par- 
ticularly in the U.S, where British Lion stands 
alone in maintaining a small, but efficient 
sales and promotion office. 


Vital aim 


Against the background of the contraction 
of the home market, the expansion of over- 
seas business is an even more vital aim for 
the British production industry. 

Both the unions and the producers have 
responsibilities in this matics. The former, 
now at a critical stage in the negotiations 
with the producers, must play their part in 
making it economically possible for the pro- 
ducers to continue to make pictures, indeed 
on an increasing scale, that can compete in 
the world markets. 

The latter must also seck out ways and 
means of promoting British product abroad 
with even greater vigour. 

An American distributor, in this country 
recently, stated that there is a vital need for 
information about British films much earlier 
than appears to be available at the present 
time. This is a matter that should receive 
the attention of the BFPA. 
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1961 


THE 
cinema admissions and takings for the month 
of June presents a sombre picture. with UK 
revenue at the lowest level on record. 

And we can hardly entertain hopes of better 
news in the July figures, in view of the weather 


estimate of the Board of Trade of 


conditions 
last month. 

There is a prospect of better returns this 
month and, of course, with the peak period for 
holidays out of the way we should experience 
the usual seasonal upswing in business next 
month when the choicer releases start to appear. 


and quality of the releases during 


+ + + 


WITH many of the key personalities in the 
trade indulging in holidays somewhere remote 
from Wardour Street, committee-work is 
virtually non-existent. 

There seems even less to excite interest than 
is usual at this quiet period of the year. 

However, we have had splendid news from 
British Lion; the Shipman and King circuit 
reports an increase in profits, and the board of 
ABPC had the satisfying experience of an 
synnual general meeting without any evidence 
whatsoever of a dissident stockholder. 


+ + + 


THE GENBRAL satisfaction felt by ABPC's 
shareholders at the way in which the company's 
affairs are bcing run, found expression in the 
tributes paid to the chairman, Sir Philip 
Warter, who, due for re-election, was promptly 
voted back on to the board. 

Eric Fletcher, deputy chairman, proposing Sir 
Philip's re-election, spoke of his imvabuable 
service to the company. 

“ Under his leadership the affairs of the cor- 
poration have progressed from strength to 
strength,” he said, “until this year the cor- 
poration has reached a pinnacle of profits and 
esteem of which the chairman must be just as 
proud as the shareholders are duly appre- 
ciative.”’ 

The proposal was seconded by C. J. Latta, 
who said it had been his pleasure to be asso- 
ciated with Sir Philip as a director for nearly 
14 years. 


+ + + 


THE meeting speedily approved the proposals 
for the payment of a final dividend of 40 per 
cent. and the one-for-one bonus share issue, 

Sir Philip pointed out that the board had 
decided upon its recommendations before the 
Chancellor had appealed for dividend restraint. 
He observed: “The policy of this group has 
always been to keep dividends at a steady level, 
raising them from time to time. 

“I do not think that, having regard to the 
economic position of the country and all other 
factors, it would be wise to raise the dividend 
this year.” 


+ + + 
REPLYING to questions on the company’s 


fixed assets, Sir Philip said that properties had 
not been revalued and it was not intended to 


carry out revaluation in the near future. But 
the board kept the position constantly under 
feview, 

Regarding the sale of cinema property, he 
emphasised that production, distribution and 
exhibition were inter-dependent. 

“It would be very foolish if we were to part 
with key situations because this would affect the 
general strength of the business,” he said. 


+ + + 


IN A vote of thanks to the chairman and 
board, Sir Tom O'Brien thanked the board for 
ensuring that some of the profits in the past 
were shared by its employees and he hoped that 
the staff would receive a bonus at Christmas as 
generous as that given bast year. 

Sir Philip said that he was fully in agreement 
with the principle of a bonus, but it was a 
matter for the board to consider kater in the 
year. However, he did not foresee any difficul- 
ties. 

Sir Tom thought that trade unions should 
take a greater interest in the industries in which 
they were involved, and said they should be 
encouraged (o invest in the companies for 
which their members worked. 

Production at Elstree showed a vigour that 
was very welcome, Sir Tom remarked, and he 
was pleased that, instead of thinking in terms 
only of closing cinemas, the company was 
opening new ones. 


+ + + 


THE vote of thanks was seconded by Aiec 
Howie, who spoke of the great team spirit in 
the corporation—* we are fortunate in having as 
our captain Sir Philip Warter,”” he said. 

In reply, Sir Philip expressed his confidence 
in the prospects for the current year. 

“This company is successful because every 
single person in it is loyal to the company,” he 
said. “I would like to pay special tribute to 
my colleagues on the board because they are 
the ones who inspired this tremendous loyalty.” 


+ + 7 


THE change in the fortunes of British Lion, 
since the board was re-formed three years ago, 
is ample justification for the policy adopted 
and implemented with the blessing of the 
government. 

At the start of the new regime, the board was 
prudently cautious when it warned that the new 
policy could not be expected to show profits 
within three years. 

The progress, in fact, has been spectacular. 


+ + + 


ACHIEVEMENT of a net profit of £126,771 in 
the second year, which reduced the burden of 
previously accumulated losses from £305,643 to 
£178,872 was a giant stride forward. 

Now the deficit has been wiped out entirely 
and the company entered the current financial 
year with an agreeable balance of £397,928 in 
hand. 

This is a healthy development for the industry, 
particularly for British production. 
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THE revenue from the deal with FIDO is, of 
course, a significant factor in the dramatic rise 
in the trading profit, accounting for nearly half 
of the total. 

David Kingsley emphasised that this must be 
regarded as a non-recurring item since this com- 
pany could not expect to call upon FIDO again 
before 1966. 

Nevertheless, there remains a substantial in- 
crease in profits from production, and distribu- 
tion, thanks to a number of highly successful 
releases. 

Commenting upon the prospects of the current 
year’s trading. the chairman and managing direc- 
tor indicated that profits could not be expected 
to continue at the exceptional level of the past 
year. 

Much will depend, of course, on the success, 
or otherwise, of forthcoming releases, but he anti- 
cipates benefits resulting from economies effected 
by the formation of BLC in association with 
Columbia. 


+. + + 


AN encouraging aspect of British Lion’s much- 
improved position is in progressive development 
of the overseas business through Lion Inter- 
national and. in paying tribute to the contribu- 
tions of Victor Hoare, David Kingsley disclosed 
that the value of the overseas was practically 
level with that of the domestic market. 

He estimated that the U.S now accounted for 
about 25 per cent. of the overseas business. 

The establishment of an office in New York, with 
Michael Bromhead as resident representative, has 
been beneficial to the company. he said. It 
was an example of “ the right man in the right 
job.” 


+ + + 


THE results of British Lion to date are good 
reason for the air of buoyancy about David 
Kingsley and his colleagues. apparent at the 
press conference. 

Nevertheless, they are mindful of the violent 
fluctuations that occur in the business and do 
not entertain false optimism about an easy road 
ahead, 


+ + + 


HERMAN LEVY. general counsel to the 
Theatre Owners of America. was a visitor to 
Ellis Pinkney'’s office at CEA headquarters last 
week. 

They exchanged notes on business trends, the 


product situation, toll-television and  tenpin 
bowling. 
Herman, by all accounts, is very much 


involved in the problems of censorship which are 
being acutely experienced in America at the 
present time, but this is not a matter of great 
concern to the CEA, since our own censorship 
system runs relatively smoothly. 

Ellis, incidentally, is devoting his attention to 
the preparation of a submission on Sunday 
entertainments and particularly the Sunday levy, 
which will be sent to the departmental committee 
set up by the Home Office. 


+ + + 


FROM American producer-writer Sy Bartlett 
I pass on a message to literary agents. He's 
looking for a modern melodrama which he 
could make with Gregory Peck. 

Bartlett and Peck formed their own produc- 
tion company in 1957, and their first venture 
was “ Pork Chop Hill.” : 

Now they have completed their second, “ Cape 
Fear,” which UI will release. In it Peck plays 
a small town lawyer whose family is terrorised 
when a brutal thug (Bob Mitchum) returns from 
prison looking for revenge on Peck. 


1961 


Loke Wan Tho, chairman of the Cathay Organisation, was made a Dato of Malaya on the last birthday 


of the King of Malaya. 


BARTLETT was in London this week for a 
few days before going to the South of France 
with director J. Lee Thompson to show a print 
to Peck. 

This is because Bartlett has a high regard for 
Peck’s skill as an editor. It was Peck’s instincts 
in this field. I gather, that helped make “* Pork 
Chop Hill" an artistic as well as financial 
success. 

And producer Bartlett also has high praise for 
Thompson's work on his first American film. 
“It’s as good as a Hitchcock,” he says. 

Meanwhile the se§rch for the next subject 
goes on. One thing is certain, it won't be another 
“Guns of Navarone.” 

Says Bartlett, “ All the agents in America seem 
to have sent me a carbon copy of that film. I 
have a standard reply for them. ‘ My dear chap 
—don't you think they did it well enough first 
time?’ ” 


+ 7 + 


HAPPILY resettled in office at Soho Square, 
now at the head of 20th-Fox in Britain, Percy 
Livingstone had the pleasure on Sunday of re- 
launching “The King and I,” the company’s 
biggest box-office attraction of 1956. 

Percy, of course, played a major role im sell- 
ing the picture at the time of highly successful 
release in CinemaScope. 

Now it is re-introduced at the Metropole, 
Victoria, in Grandeur 70, a 70mm, version. It 
comes up again with sparkling freshness and 
the picture gains something extra with the excel- 
lence of the presentation in 70mm, Delightful 
entertainment, I am sure it will take on a new 
and profitable lease of life. 

At the “show business” 
day. Percy welcomed 
McCarey, France Nuyen, Weaver Lee and 
Athene Seyler, who are making “ The Devil 
Never Sleeps” at Elstree, and many leading 
lights of stage, screen, radio and television. 


premiere on Sun- 
producer-director Leo 


+ + + 


ONE cannot fail to be impressed by the im- 
mense public interest in tenpin bowling. 

It was evident at the preview on Sunday 
evening of the Top Rank Bow! at Southall, 
Middlesex, the third now in operation for the 
group. 

During the afternoon and evening, exhibition 


Here he shakes hands with the Queen after the investiture 


matches, demonstrations and instructional 
sessions were laid on for the guests and I took 
the opportunity for initiation into the game. Very 
much a “rabbit” I was “seen off" in a 
couple of games by Charles Young, but with 
a couple of “ strikes to my credit I fancy my 
chances in a return match. 


+ + + 


THE Southall 
former Odeon 


bow! is a conversion from the 
and the organisation can take 
credit for a very fine installation with all the 
modern comforts and services. 

It is the first two-tier centre to be equipped 
by the group, and the arrangement of 12 lanes 
in the stalls and another 12 on the circle level 
demonstrates considerable mgenuity in making 
the most of the available space. 

Fred Smidmore is entirely at home in this 
new sphere of operations and brings immense 
enthusiasm and know-how to the promotion of 
the centres. 

An interested observer was Ellis Pinkney, 
present in his capacity as general secretary of 
the Tenpin Bowling Proprietors’ Association. 


+ + + 


PETER ROGERS has an_ extraordinary 
capacity for confounding the sceptics time and 
tume again with his flair for making box-office 
comedies. 

When it seems that the 
passed the peak of its 
along with another 
in “ Raising the 


comedy cycle has 
ippeal, Peter comes 
potential winner for Anglo 
Wind,” which Josh Billings 
describes as “an artful cross between the 
* Doctor’ and ‘Carry On " series.” 

Att the press show, the reaction of the invited 
guests, a representative cross-section of the 
public, indicated that Peter stull commands the 
golden touch. 

Both Nat Cohen 
fied that the fine 
with this one. 


+ + + 


and Stuart 
run of 


satis- 
continue 


Levy are 
success will 


PETER, by the way, is pleased that he has 
been able to obtain the services of Tony Hill 
in a publicity appointment at the studio. 

Tony has resigned from The Rank Organisa- 
tion, after eight years with the group, to join 
Peter's team.—The Stroller, 
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New’ of the Week. 


ASFP gives electricians more 
pay and longer holidays 


ELECTRICIANS working on specialised film 
production get a 74 per cent. wage increase, 
backdated to June 5, under an agreement signed 
last week between the ASFP and the ETU. 

The agreement replaces the previous arrange- 
ment where members of the ASFP worked under 
he terms and conditions of the feature agree- 
men 
The wage increase is incorporated in basic 
mimmum wage raics 

Other clauses in the agreement cover holidays, 
allowances, use of trade union labour, overtime 
and selection of staff 

An additional day's holiday- 


wo wecks 


after the present 
ind up to a maximum of three weeks 
given for each of service after five 
cars with the same company 
Increased meal allowances on location, im- 
wed insurance, sickness and accident clauses, 
“i provision for producers to use the qualified 
ule union labour of sponsors on locations in 
ywned Dy 


year 


premises the sponsors are also inciu- 
ded 
On overtime, the agreement makes provision 
extended overtime which is a con- 
of overtime working and is not regar- 
ded as night work for the purposes of payment 
Payment, however, will now be made at double 
for those hours actually worked 
with 


mergency 
uation 


selection of staff 
to nominate unemployed mem- 
s when taking on labour. 
The negotiations for the agreement were led 
Frank Hoare, president of the ASFP, and 
Harry Field sident; and for the ETU 
by A. C. Batchelor, one of its national officers 


) 
Th clause dealing 


illows employers 


vice-p 


Hull Cinemas plans 
24-lane tenpin 


HULL CINEMAS, owner of a number of 
theatres in the Hull area, is going ahead with 
plans to open its first tenpin bowling centre in 
November. 
with 

Bowling, on the site of the 
Hull, at a cost of more than £100,000. 
have 24 lanes on one floor, a chub bar 
i seating for more than 100 spec 
being equipped by AMF. 
Evans, a director of the company, told 
his board was keeping 
opening other bowling 


s being built, in partnership 


tv of 
I ne e 
company had been considering 


Sound 
Recording 


i bowling centre for some time, but had waited 
to see whether the new sport would catch on 
in this country. 

He added: * We saw a great future im it and 
decided to go ahead.” 

rhe cenire is scheduled to open in the middle 
of November and a number of film and show 
business personalities will be invited to attend 
the opemng. 

The National. which closed as a cinema last 
month, was originally built as a skating rink 
in 1906. It was converted mmto the Rialto cinema 
in 1912 and was renamed in 1941. 


Admissions reach new 
low in June 


ADMISSIONS and takings reached their 
lowest ever recorded in June with weekly aver- 
ages at 7,200,000 and £930,000 respectively. 

These figures are 1,300,000 and £170,000 lower 
than in May; 400,000 and £40,000 down on the 
previous all-time low last December; and 
1,200,000 and £100,000 lower than in June last 
year 

Highest figures so far this year were in April 
when admissions averaged 10,400,000 and tak- 
ings £1,300,000, 


Columbia signs Seberg 
for ‘Congo Vivo’ 


COLUMBIA has signed Jean Seberg to star 
in “Congo Vivo.” 

“Congo Vivo,” which will be filmed largely 
on location in the former Belgian Congo, is a 
topical dramatic story set against the background 
of the present turbulence of the Congo area. 

Co-starring with Miss Seberg are Italian star 
Gabriel Ferzetti and a young French Negro 
actor, Bachir Toure. Guiseppe Bennati will 
direct 


C & P starts bingo 
in Portsmouth 


THE FORMER Shaftesbury, Portsmouth— 
which closed two years ago—has been acquired 
by Capitol and Provincial Cinemas and was 
e-opened this week as the Vogue bingo and 
ocial club. Nightly sessions are from Wed- 
resdays to Sundays, and afternoon sessions on 
Wednesdays and Sundays. 


Rates in Liverpool 


THERE were 63 cinemas operating in Liver- 
poo! on March 31 with a total rateable value 
of £52,652, according to a report presented to 
he city council. 


1963 


RANK OPENS NEW 
BOWLING CENTRE 
IN SOUTHALL 


THE Rank Organisation's new Top Rank 
tenpin bowling centre opened at Southall on 
Monday, August 14. Converted from the Odeon 
cinema, the Southall Bowl is the third of several 
centres which the Organisation plans to open 
during the coming months. 

Two weeks ago. the converted Odeon Cinema 
at Hove in Sussex opened as a 20-lane bowling 
centre. 

The next Top Rank bowling centre will open 
at Cheetham Hill, Manchesier, on August 21 with 
28 lanes. 

Target opening date for the Streatham Bow]— 
which, with 40 lanes, will be the largest in the 
world outside America—is September; and the 
Kingswood Bowl, Bristol, will also be opened 
in the same month, in association with TWW. 

The Chatham Bowl will open later in the year. 
All of these are theatre conversions. 

Building has started at Leeds, in association 
with Silver Blades Ice Rinks Limited, and is 
about to start at Southampton Stadium in asso- 
ciation with Southern Television Limited. 

A 32-lane Bow! is planned at Warley, Birming- 
ham. 

The Southall Bow! has 24 lanes on two floors 
and is equipped with Brunswick automatic pin- 
setters and ball-returns, and “* Tel-e-scores " which 
project the scores on to screens over each lane 
for players and spectators to watch. 

The Southall Bowl is open seven days a week 
from 10 a.m. to midnight (from 9 a.m. on 
Saturdays and Sundays). It has locker and 
changing rooms, a buffet and licensed club, and 
comfortable seating for spectators. 


Tributes and then 
cinema closes 


COLLEAGUES of manager Walter Kirby gave 
a luncheon in honour of his 49 years in the 
trade last week before his theatre, the Cinema 
House, Fargate, Sheffield, closed. 

The theatre, opened in 1913 and one of the 
city’s oldest, is to be demolished for replace- 
ment by shops and offices. 

At the luncheon in the Green Room of the 
Odeon, Sheffield, Roy Mason, areca controller of 
The Rank Organisation, presented Mr. Kirby 
with an antique Windsor chair and a half-pint 
tankard on behalf of his colleagues. 


Appointments 


@ Graham Harris, a producer with TVA for the 
past two years has joined Rank Screen Services 
to produce live-action television commercials. 
Prior to joining TVA he was a film editor with 
The Rank Organisation at Pinewood. 
@ Frank Crapper has taken over as laboratory 
superintendent at Perivale for National Screen 
Services following the resignation of Lewis 
Rudkin. 


DE LANE LEA 


KINEMATOGRAPH WEEKLY: AUGUST 17, 


Seven Rank cinemas 


fetch £150,000 


SEVEN Rank Organisation cinemas, sold by 
property agents Goddard and Smith, have 
realised a total of around £150,000. 

The cinemas concerned are the Odeon, Hayes ; 
Odeon, Broadstairs ; Ambassador, Hayes ; Odeon, 
East Sheen; Gaumont, Saltaire; Odeon, Hinck- 
ley; and the Gaumont, Clapham. 

Kine. understands that the agents have also 
been given firm instructions to sell a “ substan- 
tial number” of other cinemas. 

In addition, as the cinema circuit is reviewed 
from time to time, it is anticipated that more 


uneconomic properties may come on to the 
market. 


Butlin gives £15,000 
to Variety Club 


BILLY BUTLIN has given 
Variety Club. Of this sum, £10,000 is to be 
devoted to the new headquarters which the 
Variety Club is building for the Poplar Boys’ 
Club, in East London, and the other £5,000 to 
Youth Ventures, the organisation which helps 
2,000 boys’, girls’ and mixed clubs throughout 
Britain. 

The new headquarters for the Poplar club 
will be sited in Crisp Street, Poplar, and build- 
ing is scheduled to start in April 1962. 

The centre will be known as The Billy Butlin 
Boys’ Club. 

The £15,000 donation brings the amount which 
Mr. Butlin has personally given to Variety Club 
enterprises to well over £50,000 


£15,000 to the 


New companies 


FILM GUARANTORS, a new company to 
give and arrange for guarantees and to finance 
the production and exhibition of films, has been 
set up at 4 Albemarle Street, W.1. 

Subscribers are Michael Powell and Ernest 
Thompson ; directors are still to be appointed. 

Other new companies are: Anmar Productions, 
Piccadilly House, Piccadilly Circus (Anthony and 
Sheila Simmons); Beamish Productions, 2 War- 
wick Court, W.C.1 (Henry Beamish, Douglas 
Foster); Essay Films, 57 George Street, W.! 
(Brian Smedley-Aston); Glynn Cinemas, 1 Stan- 
ley Street, Liverpool (P. M. Hanmer, G. H. 
Lee); H.B.S.S. (Film Productions), 26 Bedford 
Row, W.C.1 (Harold Baim, Sol Sheckman. 
Glenda Baim, Evelin Proud); Labh Universal 
Film Productions (London), 40 Park Avenue 
North, Hornsey, N.8 (Labh Singh Gill); Mervyn 
Wilson Ltd., 53 Avenue Chambers, Vernon 
Place, W.C.1 (Mervyn Wilson); Dennis Smith 
(Film Distributors), 295 Regent Street, W.1 
(Dennis Smith, Joseph Feller); and Stockpeter 
Productions, 12 Rochester Row, §.W.1 (Richard 
Lestock, Peter Prowse, Thomas Stallabrass). 


Bingo briefs 


@ One of Derbyshire’s oldest cinemas, the 
Palace, Matlock, which has been showing films 
every night for 43 years. will now run bingo 
on Sunday, Monday, Tuesday and Wednesday 
nights—with films being screened on the other 
three nights. 

@ The Grand, Frodsham, Cheshire, has closed 
and is being run as a bingo club with four 
sessions a week. 

@ Two more bingo clubs have opened in 
Keighley—at the Picture House on three even- 
ings a week, and at the Hippodrome on four 
evenings a week. 
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British Lion makes ‘landmark’ 


profit of £755,952 


WITH A TRADING profit of £755,952 for the 
year ending March 31, 1961, British Lion has 
recouped and exceeded the whole of the NFFC’s 
investment of £600,000 when the company was 
started. 

David Kingsley, chairman and managing direc- 
tor, said last week: ‘In that respect this is 
something of a landmark.” 

The NFFC’'s investment “ has proved to have 
been justified,” he said. 

In what was described as an exceptional year, 
the company made a net profit before taxation 
of £634,895, and, after taxation, of £576,800. 


This compared with a net profit for the pre- 
vious year of £126,771. After allowing for total 
losses from previous years of £305,643, a loss of 
£178,872 was carried forward to the year under 
review leaving a profit carried forward into the 
current year of £397,928. 

The profit includes the sum of £317,959 paid 
to the company by FIDO. Under the agree- 
ment with FEDO, the company has covenanted 
not to show 76 films on television. 

British Lion's subsidiary, Shepperton Studios. 
shows a profit for the year of £54,298 compared 


with £8,379 the previous year and a loss of 
£27,191 in 1958-59. 


Arrears 


Losses brought forward from previous years 
amounted to £149,414 leaving Shepperton Studios 
with a loss carried forward into the current 
year of £95,116. 

In his annual statement, Sidney Gilliat, chair- 
man of Shepperton, states that although a sub- 
stantial start has been made towards reducing 
the heavy arrears in respect of the sinking funds, 
the funds are still one year in arrears. 

“In the circumstances, it is regretted that no 
dividend can be paid on the ordinary and six per 
cent. cumulative participating preference stock,” 
he stated 

The arrears on the six per cent. preference 
stock are now £32,352. 

British Lion's profits directly attributable to 
production and distribution jumped to £200,087 
compared with £15,976 the previous year. 

This was due to films like “I'm All Right, 
Jack.” “ The Pure Hell of St. Trinians,” “* Two- 
way Stretch” and “ Saturday Night and Sunday 
Morning.” 


Pioneer 


“ The pioneer film has been important in our 
’ said Mr. Kingsley. “ We have made 
it our policy to stimulate and sustain the film 
that is different. 

“ Today, the need for unconventional films is 
greater than ever.” 

Films supported by that policy include “ The 
Angry Silence” and “Shadows” the first 
American film to be distributed in the U.S by 
a British company. 

Mr. Kingsley added: “JI feel that the 
successful film can do better today in this 
country than ever before and the successful 
British film can do better abroad than ever 
before.” 

A big contribution to the company’s success, 
he continued, was made by the export activities 
of Lion International. A “spectacular” ad- 
vance had been made in the American market. 


Victor Hoare, managing director of Lion 
International, commented: “ British Lion films 


success, 


have stimulated a growing taste for 
comedy in the U.S.” 

He reported that “ Saturday Night and Sun- 
day Morning”™ was now in us 1%h week in 
New York. 

The formation of BLC Films, Mr. Kingsley 
continued, had resulted in a certain overheads 
saving and the current year's accounts would 
reflect the benefit of this new company. 


British 


In commenting on present production plans, 
Mr. Kingsley said about 16 first features would 
be made in the year to March, 1962, five or 
six of which would be wholly financed by 
British Lion. 

He also noted that the company had 
branched out into a new field of production— 
television commercials. These thad proved 
“very beneficial and satisfactory.” 

The company would continue to distribute 
a number of films on behalf of associated com- 
panies which, in the past, had been a 
successful operation. 

However, Mr. Gilliat stressed in his annual 
statement that profitable studio operation 
is still dependent on the continuance of 
American-sponsored production in this country. 

He also commented that too 
studio's business was 


very 


much of the 
seasonal 

“ Business during the early part of the cur- 
rent financial year has been reasonably satis- 
factory, though it is unlikely that « will quite 
reach the peak level of the same months of 
last year,” he said. 


Precarious 


Film making was a precarious and fluctuat- 
ing business and immediate future prospects at 
Shepperton might depend on the company’s 
success in prolonging the production season. 

Mearrwhile, new dubbing equipment would 
shortly be installed, plans were going ahead to 
provide additional stage space and extra 
camera, sound and electrical equipment had 
been purchased, said Mr. Gilliat 

On the question of British Lion’s investment 
in British Telemeter Home Viewing, Mr 
Kingsley said that demonsirations would be 
held in this country. 

He added that pay-tv was unlikely to become 
established here until after 1964 but the com- 
pany believed that an interest in British Tele- 
meter “could be of great value to British Lion 
in a field which will become increasingly impor- 
tant to film production.” 

Finally, Mr. Kingsley 
pany’s board of directors 

He said: “When we brought film-makers 
on to the board three years ago, the move 
was regarded with considerable scepticism in 
the film industry. 

“But to me it made sense to have guidance 
on our film-making projects not from accoun- 
tants and salesmen, but from people expert in 
every phase of film making.” 
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oral Iwarkets 


William Michel is elected chairman 
of 20th-Fox executive committee 


NEW YORK.—William S, Michel, executive 
vice-president of 20th Century-Fox, was elected 
chairman of the executive committee, at a meet- 
ing of the company’s board of directors at the 
home office. His future duties will include shar- 
ing corporate decisions with company president 
Spyros P. Skouras. Mr. Michel will also retain 
his position of executive vice-president. 

The new appointment was said to be the result 
of pressure by Wall Street representatives, who 
control considerable amounts of the company’s 
stock 

It is reported that they have been supporting 
measures which would result in managerial 
changes in the top echelon of the film company 
und one of these could be the elevation of Mr 
Skouras to the unfilled position of chairman of 
the board 


+ + + 


ARTISTS has sold 23 
butors M. and 
All w 


ALLIED 


es to tv dis 


post-1950 
A. Alexander 
made between 1953 and 
Hold Back The Night,” 
“ Magnificent Rough- 
“The Rose Bowl 

: f African Rifles,” 
irsen,”” “* Last of the Badmen,” “ The 
“World For Ransom,” “ Pride of the 
rass,”” “ Human Jungle,” “ At Gun Point,” 
in Cell Block 11,” “ Affair in Havana,” 
Orleans After Dark.” “Web of Ev 
* “Flight to Mars.” “County Fair,” 
Attack,” and “ Hunchback of Notre 


+ + = 


ASSOCIATION of Motion Picture Pro- 

proposed that the industry stage a 

ywood Festival of Films” for press repre 

sentatives from 60 be held in 
August of 1962 

The advertising and 


major cities to 


directors com- 
obtain the opinions of 


a decision Dis- 
co-operation assurances would also he 


publicity 
MPAA will 


before 


mittee OF Lie 
exhibitors 
bution 


coming to 


sought 
The proposal entails 


~ 


transporting about 200 
ves to Hollywood for five days 
There would be visits to studios, meetings with 
executives and stars and glimpses of new produc 
Exhibitors would be expected to 
he local press representatives in the various 


press represental 


help selec 


cites 
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DUBBING & POST-SYNC 


CONTINENTAL Distributing Inc’s gamble in 
acquiring for theatrical release a festival of 10 
outstanding British films after they have been 
exposed on television is reaping big box-office 
dividends according to Carl Peppercorn, vice- 
president and general sales manager. The films, 
he said, are being shown to enthusiastic audi- 
ences with success everywhere. 


Those in the package are “Kind Hearts 
And Coronets,” “ The Man in the White Suit,” 
“The Promoter,” “Lavender Hill Mob,” 
“ Genevieve,” “ Tight Little Island,” “ The Tit- 
field Thunderbolt,” “ Hamlet,” “Great Expec- 
tations,” and “ Red Shoes.” 


+ + + 


THE Independent Film Importers and Dis- 
tributors of America praised the decision of the 
Pennsylvania Supreme Court nullifying the state's 
new censorship law. IFIDA director Michael 
Mayer said, “The members of IFIDA are 
thrilled that the Court has upheld the vital 
principle of a free screen in the face of irres- 
ponsible attacks on the nature of our medium,” 

The reference was to a 4 to 3 vote wherein 
the Court ruled that the censorship code was 
in violation of both the U.S and Pennsylvania 
Constitutions. 

Exhibitors in the area are also pleased with 
the decision. 


+ + + 


WALTER MIRISCH, president Screen Pro- 
ducers’ Guild; Emanuel Frisch, American Con- 
Exhibitors and Eric Johnston, MPAA 

announced the appointment of a 
steering committee to consider topics 
discussed at the recent industry-wide conference 
n Hollywood. 


gress of 
president, 
general 


Named to serve on the committee were Wil- 
liam Foreman, Roy Copper and Harry Arthur 
for ACE; Frank Rosenberg for SPG; and Y. 
Frank Freeman for AMPP.—Mel Konecoff. 


Loopholes in Ceylon 
film censorship 


COLOMBO.—The Ceylon Film Censor Board 
s becoming a target for ridicule here because, 
although there are 18 members on the board, 
only a handful attend screenings. 

Consequently, when a film is banned, exhibi- 
tors appeal to the chairman or the Minister 
of Culture and a second screening is ordered 
it which the film is usually passed for “ adults 
only.” 

The result of this situation is that, with the 
help of the press, exhibitors splash advertise- 
ments on the lines that the film had been banned 


MPEAA LABOUR 
AGREEMENT 
WITH ISRAELIS 


A NEW two-year labour contract on behalf 
of American film distributors im Israel has been 
concluded between MPEAA and the Israeli Film 
Workers’ Union (Histadruth). 

The contract was signed in Tel Aviv after 
MPEAA’s Fred Gronich had flown out to 
smooth out differences between the local com- 
pany managers and the union which had 
threatened to strike. 

Acting under guidance from a committee in 
New York, he was able to negotiate a settle- 
ment satisfactory to’ both parties. 

This was the kitest in a series of foreign 
labour problems this summer involving MPEAA 
companies. 


Other settlements 


Another settlement was reached last week 
covering employees of American distributors in 
Rio de Janeiro, and the week before a new 
three-year agreement was signed after extensive 
negotiations with the employees’ union in 
Singapore. 

These followed agreements earlier last month 
covering employees in Columbia and with the 
Philippine Film Union in Manila. 

At the moment, important negotiations are 
going on in Mexico City with the Mexican 
unions and these should be concluded before the 
end of the month. 


Collectively 


More and more #t is becoming the practice of 
the industry to deal with these matters collec- 
tively for all companies through the MPEAA 
and, since such negotiations are inevitably 
lengthy. this has created a growing burden on 
the MPEAA staff and the association’s labour 
committee. 

The results, however, have been successful and 
well worth the effort involved. 

American film distributors have about 16,000 
employees serving in some 750 foreign offices 
and theatres which are operated by the Ameri- 
cam companies and it is surprising that labour 
negotiations have not grown to larger propor- 
tions before. 

However, more of these problems are antici- 
pated by MPEAA in the future. 


by the censors but 
theatres, 

Box-office business rises and the film is seen 
by more people than if it had been passed at 
the first screening by the board. 

The board, most of which is composed of 
Buddhists, is frequently banning films with a 
Christian background and despite protests from 
exhibitors, this attitude goes unchecked. 

There were fears that it might ban “ Ben- 
Hur,”’ but the picture went through safely and, 
although the cinemagoing public in Colombo is 
predominantly Buddhist, the film did outstand- 
ing business. 

Ironically, several films with Buddhist 
sequences have flopped at the box-offices and 
recently, for the first time. a locally produced film 
in Simhalese was limited to “ adults only” exhi- 
bition. 

However, producers of Sinhalese films are 
generally falling in line with the Cultural Min= 
ister’s advice to make pictures related to Sin- 
halese art, culture and literature.—Kumar 
Devarajah. 


can now be seen at their 
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Exhibitors go to top 
in fight against tax 


BONN.—Local entertainment tax rates in West 
Germany went down from an average of 21 per 
cent, in 1960 to about 12.2 per cent. last year. 
according to the latest annual report published 
by ZDF, the West German exhibitors’ association. 

While the German tax has been collected at 
local level during the last ten years. new ZDF 
policy will tackle the problem at Government 
level in order to get the remaining tax wiped out 
by a federal law. 

West German theatre owners have paid a total 
of a quarter-million deuischmarks into funds to 
fight the tax and this, in effect, has resulted in a 
50 per cent. cut in entertainment taxes actually 
paid by them. 

ZDF reports that its membership went down 
last year by 2.7 per cent. to a total of 5,810 
theatres. Most of the 160 theatres no longer rep- 
resented in ZDF have been closed for financial 
reasons, decreasing attendances. higher costs and 
increasing television competition. 

Another field of growing competition to circuit 
cinemas is the “ non-commercial” film, accord- 
ing to the report. There are now close to 6.000 
non-commercial theatres in operation in Ger- 
many, most of them operated by religious 
groups, trade unions and private citizens’ groups. 


Competition 


Special 16-mm. film distributors are catering 
for the growing non-commercial market and 
there are now 1,300 features or feature-length 
documentaries with a total of 20,000 small-gauge 
prints available to the non-commercial situations. 
German exhibitors have tried to fight the compe- 
tition of the 16<mm. situation over the years, but 
with little or no success. 


Another point in the report states that German 
theatre owners are still in favour of “ blind” 
block bookings. West German production is 
dependent upon this form of production financing 
—exhibitors book blocks of six to 12 pictures at 
the start of every season and before production 
has actually commenced, and the producers use 
these exhibitor contracts for production 
from banks. 

The exhibitor organisation indicates. however. 
that it is to press for the right for theatre owners 
to reject single films out of a block for “ ideo- 
logical” reasons. 

Exhibitors would use this right if a picture 
was likely to be boycotted by religious and other 
groups—this is of special significance as a 
number of local and national pressure groups are 
stepping up their activities in the motion picture 
field. 

Finally, ZDF reports on a market sarvey to 
get detailed information about television. Accord- 
ing to the results of this survey, most television 
sets are still located in large cities. while the 
smaller towns and villages have the lowest tele- 
vision saturation in Germany. 

This is seen as a fair situation for small 
theatres in small communities with moderate 
financial backing. 

There are now close to six million sets in West 
Germany and ZDF believes that a 100 per cent. 
saturation will be reached within “ the next few 
years.” It also believes that further develop- 
ments will be less harmful as cinema admissions 
rise. 


Joans 


+ « . 


WEST GERMAN television stations have 
broadcast a total of 40 feature films during 
June, July and August this year. This is four 
times the number of feature films shown during 
the corresponding period last year when only 
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40 features were shown throughout the entire 
year 

This increase is attributed to the introduction 
of a second German television network this year, 
adding about 30 UHF transmitters and at least 
two to three hours of additional daily program- 
ming. 

The network is reported to be in need of pro- 
gramme material and is now buying foreign 
feature films at an increased rate. So-called 
“ film classics’ are preferred by the ty stations 
no matter how old they are or how bad the 
prints are. 

The film industry is starting to fight the trend 
as many of the films shown have had “ aduk ” 
ratings in theatres. Exhibitors are fighting this 
on the grounds that children can watch the 
* adult” pictures at home and this discrimination 
may be something that will be fought in the 
German courts. 


+ + + 


REALFILM, one of the three largest West 
German studios, and Europa, a major German 
distributor, have reorganised their financial co- 
operation and increased Europa’s capital to 2.74 
million DM (about 660.000 dollars). 

Three German circuits with a total of 58 key 
houses have an interest in the set-up. 

Realfilm president, Walter Koppel, said that 
German companies should cater for a more dis- 
criminating audience. He added that films now 
earn a total of 800 million DM in Germany while 
tv is still at 300 million DM—indicating that 

there is still room for the movies.”—Gustav 
Genschow. 


Film shortage hits 
French television 


PARIS.—The Prime Minister, M. Michel 
Debre will shortly study a report about television 
films drawn up by Jacques Flaud, chairman of 
SOFIRAD, the Government organisation which 
holds and more or less controls private radio 
and tv on the borders of France's frontiers 
Of these the best known are Tele Luxembourg 
and Tele Monte Carlo. 

Needless to SOFIRAD needs films, but 
the problem goes deeper than that 

A second French tv network is due and, 
though its appearance has been postponed 
several times, it will materialise eventually and 
no one knows where it will find programmes. 

The present network is on the air no more 
than five hours day, which is ridiculous for 
a country like France, and according to M. 
Flaud, thefe may be a cut in transmission times. 


say, 


Shrinking 


Instead of expanding, the network is shrink- 
ing, because it has so few films 

At the present moment it makes its own films 
on a very limited scale and does not encourage 
French producers. 

Most tv programmes are live and most films 
shown are ancient cinema features. At the 
moment French tv is co-producing a very minor 
series with Tele-Hachette, says M. Fiaud. 

Now he wants to encourage French film pro- 
ducers to make first class films for tv. He wants 
French tv to give a guarantee that it will take 
these films provided they are up to a given 
standard. 

And lastly M. Flaud wants the Government to 
impose a change of policy on French tv, which 
will assure support for French producers. 

“ For,” he says, “ under present circumstances 
no French producer can afford to make films for 
tv and for that reason foreign television net- 
works never see French productions. 

“If French producers were encouraged, they 
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would also be able to tackle the foreign market.” 

President de Gaulle who manages to keep an 
eye on most things is said to be interested in 
the question. He is dissatisfied with the present 
set-up and wants France to have a tv film 
industry second to none. 

The report, by the way, has been on the Prime 
Minister's desk since last February, He has 
promised to place it before the cabinet in 
October.—Henry Kahn. 


Dublin increases 
seat prices 


DUBLIN .—FPrice increases ranging between Id 
and 3d, have been put into effect in Dublin and 
Cork cinemas following the recent pay increases 
given to staffs. 

Top price in Dublin is now 4s. 3d. and man- 
agements say that the increased prices have had 
ao effect on business. 


+ + + 


BRUCE NEWBERRY, who is at Ardmore 
Studios producing “ Stork Talk,” starring Anne 
Heywood and Tony Britton, for Unifilms, tells 
me that his company has three more 
lined up for immediate production 
next year, including one in Yugoslav 


+ + + 


THE Four Provinces unit, 
mond Hurst directing Siobhan 
“The Playboy at the Western World.” fs still 
at Inch on the coast of Kerry. Co-producers 
Lord Killanin and Brendan Smith report good 
progress.—Maxwell Sweeney. 


pictures 
within the 


with Brian Des- 
McKenna in 


San Francisco entries 
are pouring in 


THE “* Film 
of the San 
accommodates 
has accepted nearly 
tries. 

Pre-screening juries will start viewing entries 
early in September. Finalists in cach of seven 
categories will be selected for screening during 
a four-day seminar from November 9-12. During 
these sessions the final jury panel will select 
Golden Gate Award winners—whose names will 
be announced on Sunday, November 12. 


As Communication competition 
Francisco Film Festival, which 
films for non-theatrical release 


250 entries from 15 coun- 


New Assam studio 


Assam Government has decided to set 
up a film studio in Gauhati at a cost of Rs 
900,000. The studio will initially produce docu- 
menitaries and educational pictures, but indepen- 
dent producers may hire floor space for produc- 


ing feature films. 
35 mm 


RELEASE 
PRINTS 


The best answer... 
TECHNIRAMA. 


A Product of Technicolor 
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Edited by JOSH BILLINGS 


New films at a glance 


R.T. and 
Certificate 


67 min. (U) 


Tithe and Renter 


Buffalo Gun 
(Golden Era)—U.S 


Stars 
Marty Robbins 


Webb Pierce 
Cari Smith 


Remarks 


Unpretentious, but wholesome, period “ horse 
opera” telling how Federal men outwit unscru- 
pulous Indian agent. Tale actionful, cast shrewdly 
balanced, comedy apt, songs tuneful and climax 
hectic 

Holding gangster melodrama, set in Soho, concern- First-rate British “ thick 
ing internecine war among “ protection ” racket- ear” (C) 
eers. Plot full-blooded, players popular and 
versatile, light and cabaret relief gay, highlights 
rugged, denouement suspenseful and showmanlike 
and atmosphere convincing 

Comedy, romance and mystery mishmash hingeing 
on rivalry between girl hot-rod racers. Story 
wildly dishevelled, but young team eager and 
incidental songs catchy 

CinemaScope and Metrocolor comedy about two 
naval officers and a scientist who try to break a 
casino bank with an electronic computer. Script 
novel and topical, young cast resourceful, ro- 
mantic asides snappy, lines bright, and staging 
lush 


Meliow and intziguing Technicolor science-fiction Capital novelty booking 
melodrama, based on two Jules Verne adventure (CC) 
stories. “Tale’’ incredibly prescient, acting 
suitably flamboyant, technical presentation bril- 
liant, serial-like thrills expertly timed, photo- 
graphy good and music impressive 

Metroscope “ who-dunnit "’ adapted from an Agatha 
Christie best-seller. Plot, concerning elderly 
spinster turned sleuth, ingenious, Margaret 
Rutherford great, support strong, light relief 
apt, and surprise ending neatly sprung 

Fairly-tale presented in cartoon form. Story en- 
chanting, characters cleverly etched, fun un- particularly for family 
inhibited, highlights exciting, animation liquid, and juvenile audiences 
and Eastman Color photography good (cc 

Jolly comedy extravaganza dealing with the wild Excellent British light 
adventures and misadventures of music students, booking (C) 
quartered in London. Script disarmingly haywire, 
players versatile and popular, direction re- 
sourceful, romantic asides agreeable, staging 
effective, dialogue bright, and Eastman Color 
photography first rate 

CinemaScope melodrama concerning slick guy who 
trips up after pulling off fabulous insurance fraud. 
Story a trifle far-fetched, but cast alert, pace brisk, 
ending salutary and exciting, and footage accom- 
modating 

(C) SUITABLE FOR CHILDREN (CC) EXCELLENT FOR CHILDREN 

* BRITISH QUOTA PICTURE TIN COLOUR 


Box-Office Angle 


Good family and indus- 
trial fare (CC) 


"Frightened City, The 
(Anglo Amalgamated)— 
British 


96 min. Herbert Lom 
John Gregson 


Yvonne Romain 


Ghost of 
Hollow 
(Compton)— U.S 


Dragstrip 65 min. Jody Fair 
Russ Bender 


Nancy Anderson 


Very so-so secondary hall 
“second” (C) 


87 min. Steve McQueen 
Brigid Bazien 


Jim Hutton 


tHoneymoon Machine, Very good average light 
h 


booking (C) 


{Master Of The World Vincent Price 
(Anglo Amalgamated)— Charles Bronson 
U.S Mary Webster 


104 min. 


*Murder She Said 


Margaret Rutherford 
(MGM)—British 


Arthur Kennedy 
James Robertson 
Justice 


Very good British “ double 
bill” (C) 


TPanda And The Magic 76 min. (VU) 
Serpent 
(Golden Era)—U.S.— 
Japanese 
*tRaising The Wind 91 min. (VU) 
(Anglo Amalgamated)— 
British 


Narrated by 


Very good booking 
Marvin Miller 


James Robertson 
Justice 

Jennifer Jayne 

Leslie Phillips 


20,000 Eyes 


61 min. (A) 
(20th Century-Fox)—U.S 


Gene Nelson 
Merry Anders 


James Brown 


Good “ second” (C) 


(NC) NOT FOR CHILDREN 


Raising the Wind wild adventures and misadventures of impe- thoroughly unpleasant bloke. The five find digs 


Anglo Amalgamated. British (U). Photographed 
in Eastman Color. Featuring James Robertson 
Justice, Jennifer Jayne and Leslie Phillips. Pro- 
duced by Peter Rogers. Directed by Gerald 
Thomas. Screenplay by Bruce Montgomery. 
Director of Photography, Alan Hume. Musical 
Director, Bruce Montgomery. A minutes. Release 
September 18, 1961 

FPARCICAL comedy, generously sprayed with 
Eastman Color. An artful cross between the 
“Doctor” and the “Carry On™ series—and 
what better sires and dams?—it cheerf de- 
bunks high- and lowbrow music thro the 


cumous students who live under one roof in 
London. The tempo is a trifle uneven during 
the middle stages, but a versatile and pular 
cast, headed by the redoubtable James Robert- 
son Justice, soon gets it back on the box-office 
beat and it quickly reaches a crashing crescendo 
of laughs. Put another way, the show's dizzy 
doh, ray, me, fah, soh, la, te, ending resound- 
ingly in the “dough.” Excellent British light 
booking. 


Story.—Jill, Malcolm, Alex, Mervyn and 
Miranda, budding musicians, meet for the first 
time at the London Academy of Music and 
Arts. Their fellow student is Harold, a mincing, 


in the home of Mrs. Deevens, who, huckily, is 
deaf, but neither they nor Harold escape the 
lashing tongue of Sir Benjamin Boyd, a workd- 
famous conductor. Needing money, the five give 
a concert arranged by Alex's aunt, but fi it. 
Later, Mervyn visits a pub, gets tight and, 
following an argument with street musicians, 
sells a song to Sid, a slick agent. The number 
registers, but puts Mervyn’s grant in jeopardy. 
Dr. Morgan Rutherford, an absent-minded com- 

T, agrees to buy off Sid, bu 


: t goes away 
fore signing the cheque. i 


During all this, 


continued on page 24 
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Walt Disney's ‘Parent Trap’ 


Walt Disney's “‘ The Parent Trap "’ has opened to sensational business at Studio One, Oxford Street, London 

People have been taking their place in the line well over an hour before Studio One opens its doors. 

dual roles of identical twin sisters, with Maureen O'Hara, Brian Keith, Charles Ruggles, Una Merkel 
David Swift scripted and directed the film in Technicolor 


...catches queues on the road 


, and long queues are a daily feature 
“The Parent Trap" has Hayley Mills in the 
, Leo G. Carroll and Joanna Barnes starring 
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Starring COLOUR byl 


RUTH LEUWERIK- HANS HOLT -MARIA HOLST - JOSEF ME 
Directed by WOLFGANG LIEBENEINER - Producea by VOLFGANG 


RELEASED BY 20th CENT 


Film for Years... 


vail WILL MAKE YOU THE 
eit a, HAPPIEST EXHIBITOR 


NOLLVLIOTdC2 WOd OVW ¥OTIVL 


ye Luxe 


mINRAD - FRIEDRICH DOMIN- HILDE VON STOLZ 
REINHARDT - Screenplay by GEORG HURDALEK 


RY- FOX 


“TMON Xog-Asmuay yigz 32000) 


I 
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... says THE DAILY CINEMA 


Extract from Editor BERNARD CHARMAN’s Commentary, August 9 


* Still talking of confidence, I would like to predict that 
RFD have another which they will shortly have just as much to 
shout about. I refer to “* No, My Darling Daughter! "*, which 
starts its pre-release at the Odeon, Leicester Square tomorrow. 


Considering that the best way to get back to normal after the 
holiday week-end, I slipped into the Press show yesterday 
morning. The allegedly hard-boiled Fleet Street fraternity 
chuckled, giggled and guffawed their way through it. 


Sitting relaxed through this bubbling entertainment | couldn't 
help being reminded of * Genevieve.” It is much the same 


sort of comedy of errors, with very strong romantic undertones 
attached to it. 


Particularly noticeable about it is the excellent debut of 
Juliet Mills, third of the famous family to invade Leicester Square 
screens in the past few weeks. Not only is her screen debut 
first-class exploitable news, but her personality is equally strong 
and she will win thousands of fans at the first go.” 


... says KINE WEEKLY 


From JOSH BILLINGS’ review, August 3 


** Up-to-the-minute, skilfully ) 
directed and generously staged, it’ll 
thoroughly entertain both sexes 
and all classes. 


Capital British light booking.”’ 


THE RANK ORGANISATION PRESENTS 
A BETTY E. BOX—RALPH THOMAS PRODUCTION 


ARLING DAUGHTER! 


and introducing 
STARRING 


MICHAEL MICHAEL ROGER RAD JULIET 


REDGRAVE ° CRAIG * LIVESEY ° FULTON ° MILLS 


SCREENPLAY BY FRANK HARVEY PRODUCED BY BETTY E. BOX DIRECTED BY RALPH THOMAS 


}SRANK FILM DISTRIBUTORS LTD 
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Your Flu 


West End 


HERE’S THE REPORT on cinema business 
just before, during and immediately after the 
August Bank Holiday per'od. 

“The Guns Of Navarone” (BLC—Cinema- 
Scope—British), now in its 17th West End week 
(ninth at the Columbia Theatre. Shaftesbury 
Avenue), is going stronger than ever. It's also 
hitting the jackpot at key provincial and seaside 
halls. 

A full list of its triumphs to date in the U.K 
and Eire would fill pages. As I've said before, 
heaven help the opposition when “* The Guns” 
is generally released. 

+ + + 


DO STAR VALUES mean much these days? 
I pose the question because I didn’t think a lot 
of “The Last Sunset” (Rank-Universal), but 
gave it the benefit of the doubt since it co-fea- 
tures Rock Hudson and Kirk Douglas. 

Benefit of the dowbt? Strewth! The film has 
done a burster at the Leicester Square Theatre 
and is practically certain to fin'sh up the best- 
ever Universal picture handled by RFD. Inci- 
dentally, the western got off to a great start in 
North-West London and leaves the Leicester 
Square Theatre today. 

It's followed by “ Goodbye Again” (United 
Artists), polished romantic melodrama’ with 
Ingrid Bergman, Anthony Perkins and Yves 
Montand. If the latter doesn’t prove to be a 
woman's film, I'll wear sackcloth permanently 


+ + + 

RANK’S “Whistle Down The Wind” (Br tish) 
didn't sweep the crowds into the Odeon, Leices- 
ter Square, at first, but steadily gained momen- 
tum and finished its run with a considerabl: 
bank balance. Apparently, it’s tithe was a draw- 
back—nobody knows what it means—but enthu- 
siastic word-of-mouth advertising countered the 
self-imposed handicap. To see the unusual and 


enthralling juvenile comedy melodrama is to 
praise it. 
“No, My Darling Daughter” (Rank), a 


British comedy, now occupies the Odeon and 
what a roasting most critics gave it. The ege- 
heads thought it old-fashioned, but I relished 
the backward glance to the days before British 
comedy was obsessed by sex and blasted by 
‘pop music, Happily, many cash customers 
share my view and the film enjoyed a profitable 
opening weekend. 
+ + + 

THE MIDAS touch was retained by “ The 
Absent-Minded Professor” (Disney) during its 
long run at Studio One, Oxford Street. It attrac- 
ted the old and the young, and the high and the 
lowbrow of both sexes. The Disney “ temple” 
has another terrific winner in “The Parent Trap.” 

The uninhibited domestic comedy, highlighted 
by Hayley Mills’s double act, is taking money 
comparable with “Swiss Family Robinson” 
(Disney—Panavision—British) and “ One Hun- 


dred And One Dalmatians” (Disney). ‘Nuff 
said! 
+ + + 
“BY LOVE POSSESSED” (United Artists) 


did very nicely at the Odeon, Marble Arch, and 


by JOSH BILLINGS 


hould continue the good work on tour a 
shrewdly contrasted Anglo Amalgamated “double 
bill,” “The Frightened City (British) and 
“ Master Of The World ” (American), took over 
last Wednesday and immediately made its pres- 
ence felt. It also had a rattling good weekend, 
but I understand the two films may not go out 
ogether. Why break up such a beautiful and 
successful box-office friendsh'p? Incidentally, the 
programme wasn't shown to the critics 


+ + “ 

NEITHER was Jerry Lewis's comedy, 
*The Ladies’ Man” (Paramount), given a press 
show. Maybe Jerry is a pain in the neck to the 
long-haired boys and girls, but he still has a 
large following. Evidence? A grand kick-off 
at the Plaza. ‘On The Double” (Paramount), 
the Danny Kaye Service comedy, preceded * The 
Lad es’ Man" and turned over a pretty penny 
during its three weeks’ stay. No doubt about it, 
the people want laughs. 


+ + 


“TWO WOMEN” (Gala—lItalian) 
to pack the Ritz and La Continentale, Totten- 
ham Court Road. The X certificate Sophia 
Loren war melodrama’s success clearly indicates 
that provided a foreign film is good enough 
patr-as are not put off by English sub-titles. By 
the way, ABC has booked the opus and ‘s obvi- 
ously on to a darned good thing. Take the 
up 


latest 


continues 


+ + + 


THE LONDON PAVILION is doing extremely 
well with the United Artists X certificate 
“double bill,” “A Cold Wind In August,” an 
American sex melodrama, and “ Mary Had A 
Little,” British farce. I can’t say | was impressed 
by either film, but I do know that each week's 
receipts from the programme have exceeded 
those of the previous one. The proof of the 
pudding’s still in the eating! 


+ + + 


20th-FOX’S “ Voyage To The Bottom Of Th 
Sea’ (CinemaScope) scored fluently at the 
Carlton, Haymarket. Topical adventure fare, 
shrewdly cast and realistically staged, it attrac- 
ted all classes and ages. 


+ + + 
TODAY, “The Trapp Family” (Twentieth 
Century-Fox—German), a domestic comedy 


drama with songs, moves in. It tells the same 
story as “* The Sound Of Music,” the tremendous 
Rodgers and Hammerstein stage success, and 
should make a big appeal to the family trade. 


. + + 


ALTHOUGH not launched with a large press 
campaign, “What A Carve Up!” (Regal— 
British), a spooky house burlesque, steadily in- 
creased its takings during its stay at the Warner 
Theatre. 1 really fancy ws chances when i goes 
on release, but the second feature, “ With 
Gagarin To the Stars” (Warner-Pathe), yet 
to be reviewed, may have missed the boat. 


Much of Gagarin’s thunder has been stolen by 
his fellow cosmonaut, Major 
to move fast these days. 


Titov. You have 
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THE current hit at the Warner Theatre is 
* East Of Eden” (Warner-Pathe—CinemaScope) 
a revival starring the late James Dean. And I 
mean hit! 


+ + + 
TALKING of re-issues, 
(Twentieth Century-Fox—CinemaScope), the 
Marlon Brando opus, is back at the Rialto, 
Coventry Street, and doing as well—it couldn't 
do better unless the hall had elastic 
ever. Rather a good “ old-timer” 
different newcomer ! 


+ + + 
THE S.t Film Distributors—Gala “ double 
bill,”” ““Some Like It Cool” (British), A, and 
“The Fruit Is Ripe” (French), X, can’t go 
wrong at the Cinephone, Oxford Street. It's 
taken a packet. 


+ + + 
1 THOUGHT “ The Kitchen " (BLC—British), 


the screen version of Arnold Wesker’s play, 
quite good, but it didn't justify top billing at 
the International Film Theatre, Westbourne 
Grove. It should, however, make a_ reliable 
“ second,” for it’s vastly superior to the average 


‘The Young Lions’ 


walls—as 
than an in- 


quota “ support,’ 
+ + + 
“LA DOLCE VITA” (BLC—Italian) shows 


no signs of falling off at the Berkeley, Totten- 
ham Court Road. Far from it! It’s not every- 
body's cup of tea, but few can resist sampling 
it 


+ + + 


THE ACADEMY, Oxford Street, is screemng 
* Breathless "' (BLC—French), four times a day 
ind it’s still pulling ‘em in. Obviously the fikm’s 
got something that escaped me! 


+ + + 
THE CURZON-BLC “double bill,” “ The 
Virgin Spring” (Swedish), X. and “ Ballad Of 
A Soldier” (Russian), U, has been at the Curzon 
since June 2. An odd, yet profitable, combina- 
tion this 


- + + 


AS FOR the hard ticket” jobs, “ South 
Pacific (Twentieth Century-Fox—Todd-AO) is 
well into its fourth year at the Dominion, Tot- 
tenham Court Road, and playing practically to 
capacity every night. The weekly receipts hardly 
vary and surely no musical is ever likely to equal, 
let alone break, the long-distance record set up 


by the Rodgers and Hammerstein show 
+ + + 
MGM's mighty pair, “ Ben-Hur " (Panavision- 
Camera 65) and Gone With The Wind” 


(Metroscope), are firmly ensconced in the 
Royalty, Kingsway, and the Coliseum respec- 
tively. The latter must, however, depart soon 
because “ Black Tights *’ (BLC—International), 
1 brilliant Super Technirama 70—Technicolor 
ballet film, is due at the Coliseum before “ King 
Of Kings” (MGM—Super Technirama 70) 
irrives for what is confidently expected to be 
a long, long, stay 


. + + 


“ EXODUS (United Artists—Super Pana- 
vision 70) has been doing extraordinarily well 
it the Astoria, Charing Cross Road. And at 
a time when there’s been an exodus from Lon- 
don. Let me remind you yet again, its audiences 
are not strictly Kosher 


+ + + 


THE Rank-Universal Swper-Technirama 70 
super-duper, “ Spartacus,” finished full of run- 
ming at the Metropole, Victoria. It’s succeeded 
by “The King And I” (Twentieth Century- 


continued on page 28 
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Wolfe Cohen outlines ambitious 
programme for Warner Bros. 


WOLFE COHEN, president of Warner Bros. International, was in London last week to 
give executives and the sales force at Warner-Pathe a personal preview of Warner production 


plans for the coming year. 


Addressing n P 1 sales force. Mr 
outli Bros 


i fo 


programme of 
elcase during 


J d on 
1 audiences 
xcome a highly selective 
business, in which each subject must be 
ry $ poter audience i mind: thus the 
Warm programm fo the year ahead is one 
which orethought and individua! 
planning has gone 


cnosen 


interest 


toda rad wide 

ind relaxations wit 
hours of leisure An 

had to be re-created 

Warner had 
productions with big sta 

Splendour n the Grass 
{ Warren Beatty). “ The 
M Stone (Vivien Leigh 
j \ Majority of One” 
Rosalind Russell). 
b) cular pro- 
on and excitement, of 
exploitable subjects such 
xplores a new depth- 
and “ The : 


planned a 


S spec 


Couch, 


lee n Hollywood, an 
festival of films had 
shot in the arm, said 


unprecedented two-day 

given the entire industry 

Mr. Cohen 

Among h “ Fanny,” 

Splendou } 1Ss . Sa Slade and 
pis fron he u ] and “A 
of One 

tremendous ¢ nu $f and 


mused $a resu was an 


cxcerp 


nterest which 
ndicat‘on of 


he stud migh xpect from the public 


on these films were cleased 
‘ 


w doing ve Ww hroughout the U.S was 


Fanny,”’ Joshua Logan's production of the 
Marcel P: gno! rilogy about life and 
the Marseilles waterfront 
Maurice Chevalier 
Buchholz 


Ths Technicolor production 
filmed on location in Marseilles, opened on its 
World Premiere engagement at New York's 
Radio City Music Hall last month to excellent 
business. 


The film will 
ut the Warner 
14 

Scheduled for release this Autumn was 
“ Splendour In The Grass,’ Elia Kazan’s produc- 
tion of Willam Inge’s drama of two sensitive 
‘enagers caught up in adult emotions 

Starring Natalie Wood and Warren Beatty, 
this picture was directed by Elia Kazan. 

‘World By Night * (Number 2) has been made 
following the success of Luigi Vanzi's original 
Techn‘color-Technirama tour of the world’s top 
night spots—one of Warner's top grossers this 
year 


love on 
starring Leslie Caron, 
Charles Boyer and Horst 


CinemaScope 


have its 
Theatre 


European Premiere 
m London on September 


“Susan Slade.” which brought together for 
the fourth time the successful actor-director 
partnership of Troy Donahue and Delmer Daves, 
was a penetrating drama of first love and seduc- 
tion, of the profound effect on the teenage girl 
involved, her parents and her friends 

Connie Stevens, one of the 
promising and versatile 
role 

Also starring were Dorothy McGuire, Lloyd 
Nolan and Brian Aherne. 

Delmer Daves produced and directed in Tech- 
nicolor. 


studio’s most 
talents, had the ttle 


Depth dimension 


“The Mask,” the first motion picture to in- 
clude sequences filmed in a new depth-dimen- 
sional process, furthered Warner's tradition of 
encouraging experimentation in film techniques 

An adventure in the supernatural, the drama 
centred around an ancient mask that brought 
fantasies to anyone wearing it. 

These fantasies would be visible to the 
audience if the members were wearing specially 
constructed mask-glasses to be supplied at the 
theatre entrance 

The special with a 


sequences were filmed 


KIA-ORA 


GOLDEN ORANGE 


1’. 


ORANGE or LEMON 
6d 


A COOL BEST-SELLER! 


Kia-Ora Cup Squash Department - Grosvenor Road - St. Albans - Hertfordshire - Telephone St. Albans 50851 
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British camera, developed by the National Re- 
searon Development Corporation, which has 
never before been used in a motion picture. 

“The Music Man” was the most expensive 
motion picture ever attempted by Warner. In 
Morton da Costa's production of the Broadway 
and London muscal, Robert Preston repeated 
his stage success in the title role, with irley 
Jones and Hermione Gingold co-starring. ; 

President Jack Warner had said, “ We regard 
*The Music Man’ as an enteriainment giant of 
a generation, an appraisement well just.fied by 
the enthusiastic response it has evoked from peo- 
ple everywhere.” 

The film was in Technicolor and in both 70 

nd 35 mm 

‘Lad: A Dog” was the heart-warming story 
of a collie whose devotion to a crippled child 
miraculously changed her life. Starring Peter 
Breck and Peggy McCay, and with delightful per- 
formances by juvenile and canine stars, “ Lad: 
A Dog” was ideal family fare. 

“The Force provded action on a grand 
scale and was an authentic drama about Canada’s 
Mounted Police. 

“ Claudelle Inglish " was a provocative drama 
based Gu the Ersk'ne Caldwel! novel which sold 
over twu million copies in the United States as 
a paperback. 


Douglas directs 


Starring Diane McBain, Arthur Kennedy and 
Constance Ford, the picture told how an attrac- 
tive young Georgia farm-girl whose first tender 
romance was shattered, hurled herself into a 
series of affairs which wrecked the lives of four 
people. 

Gordon Douglas directed and Leonard Free- 
man was the producer. 

“ Merrill's Marauders,” a war picture, was Jeff 
Chandler's last picture before his death. Filmed 
on location in the Pacific with co-stars Ty 
Hardi::, Peter Brown. Andrew Duggan, Wil! 
Hutchins and Claude Akins, it was the epic story 
of a special brigade which fought the Japanese 
in the Burma Jungle during World War 

n Technicolor and widescreen, it was pro- 
duced Milton Spurling and directed by 
Samuel Fuiler. 

“The Roman Spring of Mrs. Stone” marked 
Vivien Leigh’s return to the screen as the 
middle-aged, waning actress who seeks a youth- 
ful lover and finds disillusion amongst the rich 
café society of contemporary Rome. 

Warren Beatty. Coral Browne, Lotte Lenya 
and Jill St. John were co-starred. The Louis de 
Rochemont production was directed by Jose 
Quintero, in Technicolor, on location in Italy 
and in Britain from a screenplay by playwright 
Williams. 

“ Black Gold ” and “ Headquarters FBI" were 
action subjects dealing with the pioneering of 
the first oil-wel!l in Oklahoma. and the minute-to- 
minute, semi-documentary account of how a 
murderer is tracked down by the FBI. 

“The Couch” was a murder mystery with 
psychopathic overtones, based on an original 
story by producer-director Owen Crump and 
Blake Edwards. and told how an apparently 
norma! young man satisfied an urge to kill by 
murdering strangers on the streets of Los Angeles. 

The screenplay was written by Robert Bloch, 
author of “ Psycho.” tarring were Grant 
Williams and Shirley Knight. 

“Lovers Must Learn” starred Troy Donahue. 
Delmer Daves would produce and direct. 

‘Samar was the story of 1.600 prisoners on 
a gruelling trek. 

Fina Rodann and Gilbert Roland starred for 
producer-director George Montgomery 

“House of Women ” was the story of a group 
of young women prisoners, some separated from 
their babies, others from husbands, lovers, and 
mothers. brought together in a detention centre. 

‘The Death Makers” told the story of the 
part played in the last war by the tank brigades 
in Europe. 

Already in of preparation at 
Warner were “ Term of Trial.” best-selling novel 
by English author James Barlow which would 
star Laurence Olivier and Hayley Mills. 

James Woolf would produce the picture for 

continued on page 23 
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HAROLD ORTON, who has graduated the 
hard way through all departments, has now— 
14 years after starting at Pinewood—achieved 
the producer tab on “ For The Love Of Sheila,” 
which he’s making in “ new wave” style entirely 
on location. 

Site of most of the operation is a 
Victorian granite v.carage at Lewisham. 
twenty-roomed property that 
scope for a variety of sets. 

The story—first ever for the screen by author- 
ess Kathleen White—is about a 14-year-old girl 
from a broken home who is boarded out with 
foster parents. 


Experiences 

Kathleen White spent four years working in 
children’s homes, and has lived with over 100 
depr.ved children From her experiences she 
singled out three children, and amalgamated 
them into the film's Sheila 

“The story is ficticious and dramatised, but 
Sheila, her attitude, her reactions and her reason- 
ing are taken directly from life,” says Kathleen 
White. 

In the film Sheila 
Annette Whiteley. 

The production company is Eyeline Films, an 
independent concern formed by Anthony Perry 
and Alfred Shaughnessy. harles Frend, Guy 
Hamilton and Kenneth More are also on the 
board. One of its main policies is to search 
for original screenplays, rather than to adapt 
established successes from other mediums 


big old 
It's a 


gives plenty of 


is played by newcomer 


Saving 

One of the main advantages of all-on-location 
shooting is, of course, the big saving in studio 
rentals. Lack of studio facilities naturally 
creates big problems. But it scems to make the 
film-makers even more ingenious in overcoming 
them. 

The vicarage, for example, is big. So director 
Charles Frend has been able to use part of it 
as the children’s home from which Sheila comes. 
Upstairs has been created the home of her fos- 
ter parents—played by James Maxwell and 
Rachel Roberis (her first screen role since 
“ Saturday Night and Sunday Morning"). 

As the house is within yards of a main road, 
Frend has been able to use passing traffic as 


JDChamberséPartnersLid 


titles for feature and TV films 


GER 0719 


exploiting new designs and 
production techniques 
animation 
optical and specia! effects 


by JOHN CHAMP 


ull Hil _ 


ready-made ‘* back 
window shots 

And producer Orton came up with a novel idea 
for avoiding a studio for bp work in a car. 

He's got an estate car in which the camera 
is mounted facing backwards alongside the 
driver. On one side of the two back seats a 
dummy steering wheel is fitted. Then in the 
luggage space a dummy bench seat is fitted 
which then appears to be the car's back seat. 

Battery lights, windows filtered, and you're 
all set to drive anywhere with other traffic pro- 
viding the “ back projection.” 


Throat mikes 


And just for good measure Orton told me he 
was planning for the artists to wear throat mikes 
and have a sound man lying on the car floor 
to avoid post-syncing 

For director Frend the confined space must 
naturally bring problems. Damping sound, for 
example, has been done with the aid of judo 
mats and strips of felt on floors and ceiling. 

But there are advantages. ‘One is that we 
were able to do a week's rehearsal in the actual 
sets without studio overheads,” he said. 

“And if we do run over for a couple of 
days or so it doesn’t involve us in crippling 
additional rent,” added Orton. 

When the film-makers moved into the house 
they had to redecorate it almost throughout. 
But when they've finished the sets won't be 
torn down. 

They've agreed to finish off the decorating 


projection” for through- 


en a: 


Annette Whiteley has never made a film 
before. But this |5-year-old Surbiton girl is 
now being directed by Charles Frend in the 
title role of ‘ For The Love Of Sheila."’ And 
it’s a demanding role ; for the film-makers 
describe Sheila as ‘not on the whole a 
likeable or sympathetic character. Adoles- 
cent, unresponsive, aggressive, she is at 
times even repulsive "’ 


before they 
fling way finish shooting 
Eyeline moves out, the old 
going to be used again 

To rehouse mothers and children from broken 
homes 


completely 
It's a 
when 


hand the back. 


Because, 


house 


vicarage is 


~ + + 


TBRRY-THOMAS o star in Jules Buck's 
production, “Operation Snatch,” a 
about the apes of Gibralvar 


comedy 


+ + + 
MGM'S FIRST venture into the production ot 


television films will get 
The series, “ Zero One,” is based on the true 
life stories of airline detective Donald Fish 


under way in October 


In England the films will be put out by the 


BBC, whose Ronald Waldman has been piloting 
the series with MGM's Laurence P. Bachmann 


PREVIEW THEATRE 


MA TAR NI 


FILM 


EAN 


ABORATORIES LTD 


QONDON W.1 


@ Tta® 
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and Matthew Raymond. MG will 


‘ d M ill distribute 
Zero One” in th est of the world SHOOTING NOW 
in the meantime, BBC and MGM detectives ABPC ELSTREE.—“ Francis Drake” Leo McCarey. “ Village of Daughters,” 
ire scouring round to solve a mystery that's (ty series). “ Billy Budd” (Anglo-Allied roducer George Brown, director George 
: for Allied Artists), producer/director Peter ‘ollock. “ The Inspector,” producer Mark 
plays Donald Fish? Ustinov. Robson, director Philip Dunne. 
MERTON PARK.—* Backfire ” (Anglo), BEACONSFIELD.—“ Ghost Squad” (iv 
+ + + producer Jack Greenwood, director Paul _ series). 
Almond. Television commercials and docu- 

OTTO PREMINGER has bough the 


PINEWOOD.—“ All Night Long” (Bob 
screen mentaries. Roberts production for Rank), producer 
ghis of Henry Morton Robinson's book, “ The SHEPPERTON.—* The Road to Hong Michael Relph, director Basi] Dearden, 
Cardinal,” It was originally published in 1950 Kong” (a Panama Frank Production for “Waltz of the Toreadors” (Independent 
and has now been published in 16 countries , producer Melvin Frank, director Nor- Artists for Rank), producer Peter de 
The Cardinal a hee f man Panama. “The Painted Smile” Sarigny, director John Guillermin. “ The 
oe me = ae ory SS 8 young (Mancunian), producer Tom Blakeley, direc- Castaways” (Disney), producer Wak Disney, 
American priest who rises in the church to tor Lance Comfon. “The Day of the = director Robert Stevenson. 
become a cardinal. h will be produced and Iriffids * (Rank), producer George Pitcher, NEW ELSTREE.—“ Richard The Lion- 
chirected by Otto Preminger when he's "finished director Steve Sekely. “ The Girl on the ” arte , - ; r 
’ heart” (tv series), producers Edward and 
ms present film Advise and Consent Boat” (United Artists), roducer John Harry Danziger 
Bryan, director Henry aplan. “ The aad = ay TV c ane 
+ + + Mutineers ” (Columbia), producer John Bra- CHALK FAR — persis =: sarge 
bourne, director Lewis Gilbert. BRAY.—" The Pirates of Blood River 
NANCY KWAN is to play the title role in MGM BOREHAM WOOD.—* The Devil Clomencr). protren Anthony Nelson Keys, 
Tamahine us a spitfire from the South Seas Never Sleeps” (Leo McCarey production epector Onn wl ~—. 
who creates havoc an English public school for 20th Century-Fox), producer/director TWICKENHAM.—TV commercials 
This Associated British production will be made 
in colour and CinemaScope with W. A. Whit 
taker producing a id Ken Ar nak n directi 


It's planned to start shooting at the end of all the picture on location in Africa. It will be by signing Robert Wagner to join Steve 
the month made in widescreen and colour. McQueen and Shirley Ann Field. 
+ + + Tanganyika appears to be the most promising Wagner plays the co-pilot of a Flying Fortress 
location area, and Sir Michael's colleague, pro- whose skipper is Steve McQueen. Shirley Ann 
CASTING DEPT.—Robert Morley has joined ducer Hal Mason, is preparing a reconnaissance Field is the WAAF who gets romantically in- 
Bob Hope and Bing Crosby in “The Road To Of the area ig October. a volved with both. 
Hong Kong” at Shepperton He'll be accompanied by Denis Cannan, who + + + 
Morley plays a mad scientist who in trying has been collaborating with author W. H. mat ; : 
to conquer space sends Hope and Cros nto Canaway on the script PETER LAWFORD has been cast to play 
sili chia Lord Lovat in the invasion scenes of “The 
+ + ry Longest Day,” which Darryl F. Zanuck is now 
> + + shooting in Normandy. 
ARTHUR HORNBLOW Jr., who will pro- Lovat headed the commandos of the Ist 
SIR MICHAEL BALCON, now preparing duce the screen version of “ The War Lover” Special Service Brigade as they stormed ashore 
Sammy Going South plans to shoot nearly here this summer, has completed the star trio on Sword Beach, Normandy, in 1944 
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More than £1,500 was raised for charity as a result of the special premiere of “ Whistle Down the Wind " arranged by RFD at the Odeon, Burnley. The 

a was a blaze of light and had been decorated with a mass of flowers for this big social event. In the crowded audience were show business celebrities, 

gnitaries and leading Northern exhibitors. Above: Richard Attenborough and Bryan Forbes arriving at the theatre to be greeted by the manager, 

arker, and a guard of honour from the St. John Ambulance Brigade: Michael Hope, Editor, Bolton Evening News, Mrs. Michael Hope, F. L. Thomas, 
RFD managing director, F. C. Wilford, Lancashire Evening Post, Mrs. Wilford, H. L. Carr, RFD Manchester branch manager 


BURNLEY'S BIG CHARITY PREMIERE 


lohn Behr, CMA, with a number of the young children from the film at the reception, taken with Diane Holgate and Alan Barnes, two of the stars of the 

film: the civic table with the Mayor and Mayoress of Burnley, Cllr. and Mrs. E. Sandy, with Diane Clare, Hayley Mills and Mary Hayley Bell; Leaving the 

theatre after the premiere: Hayley Mills, Diane Holgate, Alan Barnes, Richard Attenborough and Bryan Forbes being escorted by Lord Cozens Hardy, 
on the extreme left 


4 ser sHaROSEE FOR: 


ro 


| 
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A. Goldwater, Manchester branch, RFD, with A. Kershaw, Buxton and High Peak Entertainments, The Misses Barbara and Marie Cullen, of Clitheroe, 

Mr. and Mrs. A. Bass, of Burnley, C. Robinson, Eagle Picturedromes, Wigan, Frank Atherton, RFD Manchester; Rodney Eckart, Mrs. W. Eckart, Harold 

Boodson, general sales manager, RFD, Gordon Emery, Fylde Cinemas, W. Eckart, managing director, Star Cinemas, Mrs. G. Emery, H. L. Carr, Mrs. R. 
Eckart; general view of the front-of-house, with police controlling the crowds as the guests and stars were about to arrive 
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RENTERS’ NEWS 


-continued from page 16 


Warner's with Britain's Peter Glenville directing. 

Olivier would portray the part of a school- 
master whose life takes on a surprising, scanda- 
jous turn when a sie | — student pretends 
she is having a love affair with him. 

“The L-sha Room,” from the novel by 
Lynne Reed Banks with Laurence Harvey and 
Leslie Caron starring, was a recent Book Society 
choice of the month. Filming would be in 
England. 

“ Critic’s Choice” would star Bob Hope and 
Lucilie Ball in the film adaptation of the Broad- 
way play recently acquired by Warner Bros. 
Frank P. Rosenberg would produce. 

“PT Boat 109" was the story of President 
Kennedy's war-time experiences 

“Love and Mrs. Sargent” would star Ingrid 
Bergman. 

“ Act I,” the biography of Moss Hart, would 
be Joshua Logan's next assignment for Warner's. 

“The Devil's Advocate"’ would star Alec 
Guinness, Vivien Leigh and three other top in- 
ternational stars. 

“ A Distant Trumpet" was Laurence Harvey's 
second commitment for Warner’s, an important 
property which would be directed by Britain's 
award-winning director Jack Clayton. 

“The Chapman Report” would bring Darry! 
Zanuck back to Warner for the first time in 29 
years. 

George Cukor would direct “ The Chapman 
Report,” best-selling novel by Irving Wallace, 
with Shelley Winters in one of the leading roles. 

" Noble Profession.” a novel by Pierre 
Boule, was in preparation for Frank P. Rosen- 
berg to produce. 

“The Carpet Baggers" would star Elizabeth 
Taylor in a highly provocative story to be pro- 
duced by Eddie Fisher who recently signed a 
multi-picture contract with Warner. 


London likes Anglo’s 


‘Frightened City’ 


SINCE it opened at the Odeon, Marble Arch, 
for a three-week run, Anglo Amalgamated’s crime 
drama “The Frightened City” has played to 
packed audiences. 

The film is an exposure of London's protec- 
tion racket. It stars Herbert Lom, John Greg- 
son, Sean Connery, Alfred Marks and Yvonne 
Romain. Featured in the picture is the title 
theme played by The Shadows—whose 
of it was recently in the top ten. 

Trade show of “ The Frightened City” is on 
Wednesday, August 23 at 10.30 a.m. at London's 
Studio One, Oxford Street. 

Another Anglo release, “Master of the World,” 
from Jules Verne’s story, is to be trade shown 
at the Studio One, Oxford Street, on Thursday, 
August 24. 

Vincent Price stars as the inventor who is de- 
termined to stop war at all costs—even if it 
means destroying entire nations in the process. 


Great ‘Guns’ in Dublin 


IN THE 19 years that the Savoy, Dublin, has 
been showing films, no picture has ever run 
more than five weeks. Now the record has 
been broken—by “The Guns of Navarone,” 
which has just started its sixth week. 


£10,000 week-end take 


THE Glass-Seltzer suspense thriller “ The 
Naked Edge,” has broken the two-year-old open- 
ing week-end record at Chicago’s Oriental 
Theatre with a Friday, Saturday and Sunday take 
of almost £10,000. 

“ The Naked Edge,” starring Gary Cooper and 
Deborah Kerr, will be released by United 
Artists in London shortly. 


record 


THE BBC is making steady inroads into the 
American market with live and filmed pro- 
grammes. Ronald Waldman, general manager 
of BBC Promotions, provided me with some 
figures last week which indicated that the Cor- 
poration is beginning to enjoy lucrative as wil 
as prestige returns from its sales of programmes 
in that territory. 

The two financed film series “RCMP” and 
“The Third Man” are enjoying very good re- 
action in their syndication run round the States. 
“ The Third Man ” took eighth place among the 
top ten syndication shows in St. Louis, seventh 
place in Los Angeles, fourth in Miami and 
equally high places in other cities throughout 
the country. Similar successes have been 
achieved by “ RCMP.” 

Among live programmes taped and sold to 
the States were “Face to Face” with John 
Freeman, “ Lifeline,” the “ Age of Kings” and 
a number of documentaries. The Maigret series 
s expected to be put in for the 1962 selling sea- 
son either in February or March. 


Negotiating 


The BBC is also negotiating to sell more of 
its live plays in the States particularly to the 
main city stations like New York, Chicago, Los 
Angeles and San Francisco. A considerable num- 
ber of sports programmes has already been 
sold as well as such feature programmes as “ On 
Call to the Nation.” 

The Promotions department has, in fact, sold 
more than 1,200 BBC shows abroad in the first 
year of its operation, which ended last March 
This is double the number of programmes sold 
by the BBC before the department under Ronald 
Waldman was set up. 

The programmes went to more than 50 coun- 
tries and included drama, outside broadcasts, 
light entertainment, school and children’s pro- 
grammes as well as major sporting events 

An indication of the growing success of the 
sales operation this year was the news that at 
least 800 programmes were sold between April 
and May, 1961. 


influence 


Waldman told me “ The sales section has ex- 
erted an influence on world tv far greater than 
its size would lead one to expect. This has not 
only meant a wide distribution of British pro- 
grammes, but also selling the British way of life, 
which is most important. A feature of the de- 
partment’s activities is that purely commercial 
considerations are not allowed to stand in the 
way of its activities.” 

Naturally the British Commonwealth is the 
biggest customer of the Corporation and Austra- 
lia the greatest purchaser among the Dominion 
countries. Australia has not only bought “ Mai- 
gret,”’ and practically all the BBC’s documen- 
taries, but also such light entertainment pro- 
grammes as “ Whacko” with Jimmy Edwards, 
and “ Hancock’s Half Hour” and the “ Age of 
Kings,” the cycle of Shakespeare plays. 


Canada comes next: it took “ Maigret,” and 


by TONY GRUNER 


“ Age 
“ Spy 


has not bought 
* Lifeline,” of 


* Hancock,” but so far 
of Kings.” “ Whacko,” 
Catcher.” 

Waldman confirmed that production would 
shortly start of the new film series, “ Zero One,” 
at MGM, Elstree, to be made in association with 
MGM. The BBC is to make another co-produc- 
tion film series before the end of the year 

His department has also purchased feature 
films from France, Germany, Russia, and Yugo- 
slavia, as well as 52 British first features, which 
will be transmitted during the next few months. 
The 52 include the Romulus line-up purchased 
as part of the deal with Associated Rediffusion 
to share the product of the old Independent 
Film Distributors 


+ + + 

TWO NEW film series will be seen on televi 
sion during the autumn, “ Ghost Squad” the 
first one-hour British-made television film series 
produced by Connery Chappell will be trans- 
mitted on Saturday nights beginning September 9 

This is a joint Rank-Independent Television 
Corporation project now being made at Beacons- 
field Studios, starring Donald Wolfit and Michael 
Quinn, the latter an American actor who plays 
the chief agent of the “ Ghost Squad.” Female 
interest is provided by Angela Browne as confi- 
dential secretary to Sir Donald, the British chief 
of the “ Ghost Squad.” Don Sharpe directs the 
first episode, “Hong Kong Story.” Phil Green 
is responsible for the music for the series 

The Sir Francis Drake series, a joimt ABC 
ITC series now being made at Elstree Studios, 
will be transmitted on Sunday afternoons from 
September 24. “ Drake ” is produced by Anthony 
Bushell, with Harry Fine as associate producer 
and its directors inchide David Green, Peter 
Graham Scott, Peter Maxwell, Clive Donner, 
John Lemont, Harry Booth and Bushell himself 

lan Stuart Black was script editor of the 
series, Alan Harris, art director, Brendan Staf 
ford, director of photography, and two other 
technicians whose work deserves the accolades 
that the series can expect from the critics are 
Bill Lodge, make-up man, and Helen Thomas, 
set dresser 

The only query in my mind is whether ATV 
is doing the right thing in showing the series 
so early in the afternoon 

“Drake” is going to be a big prestige event 
for both ABC and ATV, but a quarter to three 
hardly gives it a fair chance with the critics of 
the viewing public, which does not begin seri 
ously switching on ws sets until about five 
o'clock in the afternoon. 

At least, it looks that way—judging by the 
position of the most popular programmes in 
the top ten both for the week-day as well as 
the week-end. 


Theatre inquiry 


FOLLOWING objections from the Shakes- 
peare Theatre Preservation Society, the Minister 
of Housing has ordered a public inquiry into 
proposals to convert the New Shakespeare, 
Liverpool, into a wholesale showroom 

The society urged that means be found to con- 
tinue the theatre and that suitable alternative 
premises be found for the showroom. 
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—continued from page 10 


Mervyn, Alex, Malcolm, Miranda and Harold 
compete for a scholarship. Miranda wins, after 
the overconfident Harold fails his conducting 
test, but there are consolation prizes, mostly 
awarded by Cupid, before the fade-out. 


Production.—-The picture opens in great style, 
uavers slightly hall-way, but choses riotously, 
thanks mainly to cdever fooling by Kenneth 
Wiliams during the conducting test. Jennifer 
Jayne and Paul Massie, and Fe Fraser and 
Leslie Phillips improvise effectively and form 
wo engaging comedy teams as Jill and Malcolm, 
and Miranda and Mervyn, the aforementioned 
Kenneth Williams really does his stuff as Harold, 
timmy Thompson amuses as Alex, Eric Barker 
and Sidney James score as the vague Rutherford 
nd the brash Sid, David Lodge introduces an 
amusing cameo as a Cockney taxi-driver, and 
James eberece Justice makes a spirited king- 
pin as the fruity Sir Benjamin. The salient gags, 
especially one involving learner-dniver Jill and the 
taxi-driver, follow through smoothly, the back- 
grounds look authentic, and the music admirably 
fs the crazy action 

Points of Appeal.—Hearty fun, stars, big sup- 
porting cast, evergreen and new cracks, appro- 
priate settings, Eastman Color and U ceilieate. 


Master of the World 


4 malgamated 
graphed in Technicolor 
Charles Bronson and 


ingio 


American (U). Photo- 
Featuring Vincent Price 
Mary Webster. Produced 

James H. Nicholson. Directed by William 
Witney Screenplay by Richard Matheson 
Director of Photography, Gil Warrenton. Music 
hy Les Baxter. 99 minutes. Release not fixed 


PERIOD science-fiction melodrama, born of two 
jules Verne stories and photographed in Tech- 
iicolor. It's about a fanatic who firmly believes 
that world peace can only be achieved by uni- 
versal disarmament, yet uses an electrically pro- 
pelied, bomb-laden airship to “ propound ” his 
theory, finally wrecked by four ievekeaieny pas- 
sengers The tale, a striking tribute to the 
iuthor’s astonishing prescience, contains both 
jughs and thrills, but its biggest gimmick is the 
Zeppelin-like “battleship.” It enables the film 

soar into the realms of exciting fantasy. The 
ngeniously presented horror comic should fas- 

ute and intrigue the majority. Capital novelty 
rook ng 

Story.—In 1848, Prudent, an elderly American 

ms millionaire, Dorothy, his daughter, Philip, 
lis assistamt, and Strock, a Government repre- 
ntative, board a balloon to investigate mvysteri- 

noises coming from a mountain peak. They 
shot down and find themselves prisoners in 
Atbatross, a giant airship. They meet Robur, 
huge, bearded captain, and he says that he 

to prevent future wars by bombing coun- 
which disregard his disarmament pamphlets 
soon proves that he means business, the 
soners try to escape, but fail, and Robur 
Strock and Philip, now deadly rivals 
Dorothy, by making them dangle from a 
ye in md While over a London naval 
upyard, Robur receives no response to his leaf- 
is and blows anchored vessels sky high. He 
metes Out similar treatment on desert fighting 
ints, but finally Dorothy, Prudent, Strock and 
Philip get away, though not before sabotaging 
A Thatross 

Production.—-The picture, which has an amus- 
ng “newsreel”’ prologue, takes liberties with Jules 
Verne, but boldly underlines his gift for inven- 
ion and accurate forecasting of frightening things 
© come. Vincent Price contributes an arresting 
~ortreyal as the dedicated, though mad, Robur, 
Charles Bronson, David Frankham and Mary 
Webster establish a strong triangle love interest 

Strock, Philip and Dorothy, Henry Hull 
cores as Prudent, and Vito Scotti furnishes 
welcome light relief as the Albatross’s French 
chef. whose cakes burn every time the airship 
lurches. The dialogue is anachronistic and the 
London scenes suggest the sixteenth rather than 
he nineteenth<century, but these faults are 
water’ off the Albatross’s bizarre and men- 
cing back. Good fun and vivid spectacle, it'll 
have al! but the snooty alternately chuckling and 
thair-gripping. 


purushes 
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Points of Appeal. — Fascinating story, worthy 
cast, laughs, thrills, romance, impressive music, 
brilliant stagecraft, Technicolor and U certificate. 


The Frightened City 


Anglo Amalgamated. British (A). Featuring 

Herbert Lom, John Gregson and Yvonne 

Romain. Produced by John Lemont and Leigh 

Vance. Directed by John Lemont. Screenplay by 

Leigh Vance. Director of Photography, Desmond 

Dickinson. Musical Director need Paramor. 
97 minutes. Release not fixed 


GANGSTER melodrama, set against a Soho 
backdrop. It deals with internecine war among 
“ protection ” racketeers and punches are readily 
exchanged on a colourful, nay, bizarre, battle 

ound until a gat is recklessly drawn and Scot- 
Col Yard steps in. The main plot, artfully em- 
bellished by ar romance and gay cabaret 
divertissement, is vigorously portrayed, its tough 
situations are accurately timed and the climax 
is nothing if not salutary. It will keep the masses 
on the qui vive and make the feminine pulse 
quicken. First-rate British “ thick ear.” 

Story.—Harry Foulcher, a slick Soho niterie 
proprietor, uses his club as a front for petty 
chiselling. Waldo Zhernikov, Harry's smooth, im- 
maculately tailored accountant, suggests that 
Harry stops trading for peanuts and starts oper- 
ating on a large scale. Harry calls a meeting of 
rival extortiomsts, persuades them to ynite and 
Waldo becomes the secret brain behind their 
activities. Harry gives Anya, Waldo’s girl friend, 
a job in his cabaret, and Paddy Damion, Harry's 
henchman, falls for Anya and arouses the 
jealousy of Sadie, another singer. Waldo and 
Harry fly high and shake down a big building 
contractor. Alf, a minor gang leader, rebels and 
Harry shoots him, using Paddy as a decoy. 
Meanwhile, Detective Inspector Sayers, a Yard 
man, gets cracking and Paddy is soon arrested 
Harry threatens to harm Wally, Paddy's crippled 
former partner, if Paddy squeals. Paddy escapes, 
heads for Waldo’s private suite and catches 
Waldo and Harry together. During the show- 
down, Harry dies and the police apprehend 
Waldo. 

Production.—The picture gives a shrewd idea 
how organised crooks batten on pub, cafe and 
club proprietors and the tricks of the nefarious 
trade trigger off excitement. Collecting ill-gotten 

leads to calls at night haunts, complete 

singers and scantily clad chorines, and 
these provide apt light relief. Sean Connery wins 
some symnathy as Paddy, who had “ pro- 
gressed "’ from cat-burelar to thug, but never 
relished promotion, Alfred Marks thoroughly 
convinces as the treacherous Harry, Herbert Lom 
seizes slender chances as the suave Waldo, John 
Gregson scores as the frustrated Sayers, and 
Yvonne Romain and Olive McFarland register in 
contrast as the exotic Anya and down-to-earth 
Sadie respectively. Its love interest. although 
frank, subtly cushions the rough stuff. 


Points of Appeal.—Holding story, well known 


stars and supporting players, rugged highlights, 
good atmosphere and showmanlike climax 


The Honeymoon Machine 


MGM 
graphed in 
Queen, Brigid Bazlen and Jim Hutton. Produced 


(U). 
Metrocolor. 


American CinemaScope. Photo- 


Featuring Steve Mce- 


by Lawrence Weingarten. Directed by Richard 
Thorpe. Screenplay by George Wells. Director 
of Photography, Joseph LaShelle. Music by 
Leigh Harline. 87 minutes. Release September 
25, 1961 

FARCICAL comedy, vividly 
CinemaScope and Metrocolor. It 
naval officers and a civilian scientist who set 
out to break a Venice casino bank, aided by 
in electronic brain, but run into many unex- 
pected snags. The up-to-the-minute nonsense is 
played for all it's worth by an cager and gifted 
young cast and pays off with a smooth flow of 
lnughs, punctuated by dizzy romance. Its set- 
tings are really lush, and the same goes for 
the “ gals’ wardrobes. And there are sharp 
verbal cracks for good measure. It'll tickle both 
sexes. Very good light booking. 

Story —U.S Navy Lieutenant Fergie Howard, 
Ensign Beau Gilliam and Jason Eldnmdge, a mis- 
sile expert, use an electronic brain (Max) to 


otographed in 
concerns two 


win at roulette in a Venice casino. Essential 
data is transmitted from their ship % blinker 
light and all goes well until Admiral Fitch, the 
Commanding Officer, notices the blinker and 
thinks the Russians are nning an attack. 
Meanwhile, Julie, Fitch’s daughter, and Fergie 
become acquainted, and Jason and Pam, short- 
sighted millionairess whom he had turned down 
because of her wealth, resume their friendship. 
The blinker light continues to agitate Fitch, but 
during investigations Signalman Burford Taylor 
gets light and creates further confusion. By this 
time, the Russians and the casino authorities 
are really rattled, but finally the infallible system 
is broken by mothballs which spill from u's 
civilian suit! 

Production.— The picture features many 
talented yo players and has a Navy back- 
ground, but cleverly avoids the cliches of teen- 
age and Service comedies. > i Bazlen, who, 
by the way, will be seen in “King of Kings, 
is not ideally cast as Julie, but Paula Prentiss 
thoroughly amuses as the myopic Pam, Steve 
McQueen registers as the line-shooting Fergie, 
Jim Hutton has his moments as Jason, 
Mullaney is an effective stooge as Beau, and 
Jack Weston puts over a clever “safety last 
act as Taylor. The romantic entanglements are 
as laughable as the key situations, the dialogue 
is slick, and no expense has been spared in giv- 
ing the show a glossy finish. As for the fade-out, 
it’s a showmanlike concession to anti-gamblers. 

Points of Appeal.—Lively tale, attractive and 
clever team, resourceful direction, clean and 
sharp humour, obvious feminine angle, Cinerm- 
Scope, colour and U certificate. 


Murder She Said 


MGM. British (U). Metroscope. Featuring 
Margaret Rutherford, Arthur Kennedy and 
James Robertson Justice. Produced by George H. 
Brown. Directed by George Pollock. Screenplay 
by David Pursall and Jack Seddon. Director of 
Photography, Geoffrey Faithfull. Musical 
Director, Ren Goodwin. 86 minutes. Release 
September 25, 1961 

INGENIOUS “who dunnit,” presented in 
Metroscope. Adapted from Agatha Christie’s 
novel, “4.50 from Paddington,” it’s about an 
eccentric old girl who witnesses a woman's 
murder on a train, fails to convince the authori- 
ties that she’s not imagining things, but proves 
she’s right by personally solving the mystery. The 
plot, packed with plausible red herrings, is skil- 
fully handled by Margaret Rutherford, whose 
sense of humour cleverly offsets the eerie. There 
are laughs and thrills galore, and a neat in-the- 
nick-of-time twist ending. And the film’s a U at 
that! Very good British “ double bill.”’ 

Story.—Returning by rail from London to her 
country home, Miss Marple, an elderly spinster, 
sees a man strangle a woman in a passing train. 
She reports the matter, but the police find no 
trace of the body. Miss Marple is certain that 
the corpse has been dumped on the nearby 
Ackenthorpe estate and decides to snoop. She 
gets a job as a maid in the Ackenthorpe 
mansion, dominated by Mr. Ackenthorpe, a 
bearded, blustering cripple. She soon learns that 
Ackenthorpe’s sons and daughter will share the 
property when the old man cies. The body is 
later discovered and linked with the family, but 
after two more murders the local doctor gives 
himself away. He hoped to marry the innocent 
daughter, once she became the sole beneficiary. 
He threatens Miss Marple’s life, but her biggest 
shock is a proposal from old Ackenthorpe! 

Production.—The picture starts a little slowly, 
but quickly accelerates to a suspenseful climax 
once the halfway mark is reached. Margaret 
Rutherford contributes a clewerly controlled per- 
formance and throws in many a laugh as the 
determined and courageous Miss Marple, James 
Robertson Justice is a willing foil as old Acken- 
thorpe, Arthur Kennedy disarms as the “ doc,” 
and Muriel Paviow, Thorley Walters, Conrad 
Phillips and Ronald Howard register as the 
suspect Ackenthorpe family. The light relief is 
subtly accentuated by unorthodox romance and 
the staging is more than adequate. In short, the 
film's a credit to Agatha Christie and all con- 
cerned. 

Points of A I.—Intriguing and suspenseful 
tale, stars, title, humour, good atmosphere, 
smooth dialogue and surprise dénovement. 
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Panda and the Magic Serpent 


Golden Era. U.S-Japanese (U). English dialogue. 
Photographed in Eastman Color. Produced by 
George Fukuda and Wallace Nagata. Directed 
by David T. Yokozeki. Screenplay by Alvin 
Sehoncite. Director of Photography, Kokichi 
Tsukahara. Music by Chuji Kinoshita. Narrated 
by Marvin Miller. 76 minutes. Release immediate 


JAPANESE-cum-American cartoon fantasy, 
given English dialogue and narration. Photo- 
graphed in Eastman Color, it tells a charming, 

olly and exciting fable of checkered courtship 
Sooneen a beauuful, though bewitched, maiden 
and a handsome lad. The make-believe unfolds 
smoothly and contains thrilling spectacle, as well 
as tender romance and quaint humour. Its dia- 
jiogue is apt, cosy commentary strengthens 
continuity, and the songs and musical accompani- 
ment are catchy. Very good booking, particularly 
for family and juvenile audiences. 

Story.—During a violent storm in far distant 
China, a snake ts turned into a lovely girl called 
Pai Niang, and a tiny fish into Hsaio Chin, a 
homely litthe body who becomes Pai Niang’s 
servant. Years pass, Pai Niang and Hsu Hsien, 
a pleasant youth, meet and fall in love, but 
Fa Hai, a magician, fears that Hsu Hsien will 
come under an evil spell. Hsu Hsien has two 
friends, a panda and Mimi, a racoon, but they 
cannot prevent Hsu Hsien from being arrested on 
a robbery charge. Hsu Hsien is exiled, but his 
anima! pals help him escape. Later, Hsu Hsien 
tumbles over a precipice chasing Pai Niang’s 
shadow and is killed. Pai Niang implores her 
dragon god to give back Hsu Hsien his life and 
the favour is granted on condition that Pai Niang 
surrenders her immortality. Pai Niang and Hsu 
Hsien marry and live happily ever after. 

Production.—The picture doesn’t quite reach 
the Disney standard, but nevertheless has a 
charm and quality of its own. It eschews blood- 
curdling, yet contains many exciting highlights, 

lus deft comedy touches, and romantic inter- 
udes that unblushingly play on the heartstrings. 
The panda and the racoon frequently fight with 
a fiery dragon and a gangster white pig and the 
exuberant animal asides broaden the entertain- 
ment. Its dialogue admirably fits the “ human "” 
characters, the commentary, narrated by Marvin 
Miller, is never condescending, and the tunes 
have a lilt. Long enough, but not too long, the 
film should captivate those who seek escape from 
mundane matters. And who doesn’t? 

Points of Appeal.—Enchanting tale, 
animation, showmanlike climax, songs, 
Color and U certificate. 


clever 
Easiman 


Twenty Thousand Eyes 


Twentieth Century-Fox. American (A), Cinema- 
Scope. Featuring Gene Nelson, Merry Anders, 
and James Brown. Produced and Directed by 
Jack Leewood. Written by Jack Thomas. Director 
of Photography, Brydon Baker. Music by Albert 
Glasser. 61 minutes. Release September \1, 1961 


CAPSULE suspense melodrama, photographed 
in CinemaScope. It concerns a slick guy who, 
aided by two friends, a fellow and a girl, puts 
over a “ perfect” insurance fraud, but ultimately 
learns the hard way that crime doesn’t pay. The 

kay occasionally turns its back on probability, 
ut a skilfully chosen cast and a resourceful 
director see that it holds and ends on a salutary 
and spectacular note. Definitely a meaty morsel. 
Good “ second.” 

Story.—Dan Warren, 
a hundred thousand dollars worth of stock, 
“ borrowed ” from Kurt Novak, an ex-racketeer, 
to finance a South American diamond mine. The 
project fails and Kurt insists that Dan takes 
out a hefty life policy and makes Kurt bene- 
ficiary. The deal shocks Karen Walker, Dan’s 
secretary-francée, but she and Jerry Manning, 
Dan’s partner, agree to help Dan. They then 
pull a big swindle by stealing diamonds from 
a museum, substituting phoney ones, obtaining 
an insurance on the real ones, faking a robbery 
and returning the originals. Kurt, however, gets 
=—. he and Dan come to grips and both 


a young adventurer, uses 


‘Production. —The picture has an untidy script, 
yet moves briskly and times penultimate thrills 
adroitly. Gene Nelson registers as the brash, 
confident Dan, Merry Anders and James Brown 


1961 


convince as the reluctant “ accessories Karen 
and Jerry, and John Banner makes a menacing 
Kurt. The love angle is not sharp, but it never- 
theless strengthens feminine interest, while Cine- 
maScope gives the overall stature. 

Points of A i. — Exciting story, competent 
players, realistic staging and handy footage. 


Buffalo Gun 


American (U), Featurin 
Robbins, Webb Pierce and Carl Smith. | Re mate 
by A. R. Milton. Directed by Albert C, Ganna- 
way. Screenplay by A. R. Milton. Director of 
Photography, Perry Finnerman. Music by Ramez 
Idriss. 67 minutes. Release immediate 

WHOLESOME, if unpretentious, _ period 

‘horse opera,” generously embellished with 
music and song. It tells how three Federal men 
settle the hash of an unscrupulous Indian agent 
and his mob, menacing U.S Government-Redskin 
relations. It doesn’t blaze fresh trails, but what 
it lacks in originality it gains in pace, versatility 
ind virility. Moreover, its three male stars have 
a high reputation among disc fans. Good femily 
and industrial fare. 

Story.—It’s 1870 and the U.S Government is 
sending the Indians food, clothing and arms, 
but the supply trains are frequently raided. U.S 
marshal Webb Pierce and his deputies, Marty 
Robbins and Carl Smith, investigate and soon 
have reason to believe that Sam Rocca, an 
Indian agent, is behind the robberies. Then 
follows a battle of brawn and wits between 
Webb, Marty and Carl and Rocca and his gang. 
Needless to say, it ends in victory for the law, 
and at the fade-out Marty marries Clementine, 
a storekeeper’s comely sister. 

Production.—The picture doesn’t leave much to 
the imagination, but the fights, chases, shooting 
affrays and stampedes, plus tunes, keep its end 
well up. Marty Robbins, Webb Pierce and Cari 
Smith act convincingly as Marty, Webb and 
Carl, and are also good for a song or two, 
Mary Ellen Kay pleases as Clementine, and 
Wayne Morris is in his element as the evil 
Rocca. The musical items are logically intro- 
duced, the finale is exciting and the exteriors are 
exnertly photographed. 

Points of Appeal.- 
stars, hectic highlights, 
certificate. 


Golden Era. Marty 


Actionful 
catchy 


yarn. 
numbers 


popular 
and U 


Ghost of Dragstrip Hollow 


Compton. American (A). Featuring Jody Fair, 

Russ Bender and Nancy Anderson. Produced by 

Lou Rusoff. Directed by William Hole, Jr. Writ- 

ten by Lou Rusoff. Director of Photography 

Gil Warrenton. Music by Albert Shaff. 65 mins. 
Release not fixed 

CRAZY mishmash of comedy, romance and 
mystery. hingeing on rivalry between girl hot rod 
racers. The oddly assorted ingredients are tossed 
willy-nilly into the meKing pot, but neither the 
cast nor the director achieves the impossible 
and makes them jell. It is, however, served with 
“pop” music and song and the embellishments 
give it an outside chance with the black-jacket 
ind blue- jeans trade. Very so-so secondary hall 
* second.” 

Story.—Lois and Anita, hot rod enthusiasts. 
are rivals for the leadership of the Zenith Car 
Club's distaff side. They settle their differences 
by competing in a drag race, Anita's car crashes 
and Lois saves her opponent’s life. Wesley Caven- 
dish, Lois’s straitlaced father, hears and punishes 
his daughter by withdrawing her licence. The 
Zenith Club's in financial difficulties, but Lois’s 
quaint Aunt Anastasia, who, bv the way, 
possesses a loquacious parrot, offers the club 
members the use of her home, supposedly 
haunted. There is an onening masked ball and 
during the festivities a frustrated “ horror film" 
actor turns out to be the ghost. And that’s that! 

Production.—The picture. incredible hotch- 
potch, has a go at practically everything, but is 
unable to separate the serious from the comic. 
Jody Fair, Russ Bender, Nancy Anderson and 
other youngsters work hard, though to little 
purpose. But its incidental songs, “Charge Ger- 
onomo !,” * Ghost Train,” ‘Tongue Tied,” 
“He's My Guy” and “I Promise You,” may 
possibly sell it to the jazz-minded. They're its 
only hope. 

Points of Appeal.—Title and tunes. 


This street float was produced by CMA publicity 
department for the Allied Film Makers Beaver 
production, “Whistle Down TheWind.” The 
float started a three-week tour at the beginning 
of August and as a preliminary was entered by 
Bruce Kendall, manager of South Harrow Odeon, 
in the Gayton Fair Carnival, where it was first 


Rank arranges tie-up 
with Vespa scooters 


F. L. THOMAS, managing director of 
was host to scooter club members at a reception 
at the Odeon, Leicester Square, before the 
premiere of “No My Darling Daughter,” last 
week. 

The Vespa scooter is featured prominently in 
the film and RFD has organised a nation-wide 
commercial tie-up with this company. 

The tie-up includes oational and 
newspaper advertising point 
motion and exploitation activities by 


Clubs of Great 


RFD 


provine 
of sale pro 
the Vespa 


posters, 


Two winners for 
Walt Disney 


A WINNER in the 
on release. That’s the 
who has “ 
and “ One 
the Rank circuit. 


West End—and another 
news from Walt Disney 
The Parent Trap * at the Studio One 
Hundred and One Dalmatians” on 


Following 
waited at the 
Hayley Mills 


* Pollyanna,” long queues have 
theatre from opening time to se 
again in “ The Parent Trap.” 

With “ Dalmatians * many first release theatres 
have reported new record takes. Significantly, 
many of these early bookings matured before the 
full impact of school holidays, 
adults are drawn to the 
children, 

Today, “ Tiger Trouble,” one of the new 
Disney “ Star 12" series of shorts 
Leicester Square Theatre 


MGM trade show 


LONDON trade show of MGM's 
has been set for Wednesday, August 23 
House. at 10.30 a.m. and 2.30 p.m. 

*Spinster™ is a drama of four 
nected with a school in a remote section of 
northern New Zealand. Shirley MacLaine stars as 
a teacher with an inexplicable fear of adult love. 
Laurence Harvey and Jack Hawkins play the two 
men who try in different ways to break this 
barrier. 


suggesting that 
film as much as 


opens at th 


people con 
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Showmanthip 


OF ALL THE Service fitm organisations, the 
Army Kinema Corporation has always shown the 
most lively appreciation of showmanship. 
Operating under conditions that are not always 
ideal for this important aspect of cinema opera- 
tion, it encourages its managers to do the best 
they can with what is available. 

Some of the results of this enthusiasm can be 
seen in the regular reports published in this 
colamna from thelr managers in Germany, who 
have their own showmanship contest run in con- 
junction with KINE. 

Recently, another Globe made its appearance. 
Situated at the Prinn Barracks in Tripoli, its 
opening had all the trimmings of the more 
illustrious first nights of the commercial cinema 
and « special party was flown out from the 
United Kingdom including Major-General N. V. 
Watson, managing director of the AKC, D. 
Healing, the corporation’s secretary, and Liz 
Fraser. 

The cinema seats 300 when enclosed and 450 
when used as an open air theatre. It was built 


by FRANK HAZELL 


in six months by a local contractor using local 
labour and, like so many of the AKC theatres, 
has up-to-date equipment and comfortable and 
attractive furnishings. 

The best evidence of the manner in which the 
first night was organised can be seen from the 
“ Detaiis of Action Required”’—four pages of 
detailed instructions from checking ash trays to 
issuing complimentary tickets to the WRAC 
usherettes. 

The opening film was “ Doctor in Love” and 
the programme included edited extracts from 
other films in which Miss Frazer has appeared. 
This, | think, is an excellent accompaniment to 
a personal appearance and could well be used 
more extensively. 

One of the most i aspects of the work 
of the AKC, from the industry’s point of view, 
is that it helps to keep up the spirit of showman- 
ship. The cinema is not allowed to fall back to 
just another camp activity—it keeps the industry 
alive to an audience temporarily absent on over- 
Seas service, 


THE COMPANY OF SHOWMEN 


Newsboys delivered the programme 


LOCAL NEWSAGENTS helped M. J. Parsons, 


with his campaign for 
Song.” One thousand 
leaflets covering the feature—and two other 
forthcoming programmes—were delivered into 
homes with the morning newspapers. 

The only criticism 1 offer of what was other- 
wise a first-class effort, is that the leaflets were 
printed with the regular advertising blocks which 
ifter all were designed for another purpose. 

An excellent range of shop displays featured 
he national tie-ups with the paperback. 

H. Bedford, Gaumont, Derby, arranged for 

vuncements to be made over the public 
the cricket ground for “ No 


Villa Cross, Handsworth 
The Singer not the 


sysiem al 

Johnnie 
: also employed 

town tour 


sandwichboard man to 

Posters were displayed on 

on 
sides of delivery vans, together with large 
unners containing theatre credms. 

Belisha Beacon stickers, picture strip leaflets, 
competition leaflets and overprinted paper bags 
other channels of publicity used in a well 
unusual campaign. 

P. Harrison, The Drake, Plymouth, had a fair 
number of shop window displays for “The 
Great Caruso The press gave the film out- 
standing notices with added comment on Mario 
Lanza’s untimely death 

fan Craig, Odeon, Cardiff, had a most effective 
street stunt for “ Swiss Family Robinson. Two 
men dressed as pirates—and rough looking cus- 
tomers they looked—made a tour of the town 
snd visited the fairground where they were a 
hit with the youngsters. 

D. J. Barstow, Gaumont 


were 


valanced. if not 


Portsmouth, used 


some cut-out circus figures which were suspended 
from his foyer ceiling for “The Big Show.” 
They were grouped around the film title which 
had also been mounted in circus fashion. 

E. A. Gislingham, Gaumont, Cheltenham, 
based almost his entire campaign for “ The World 
of Susie Wong” on shop displays. Boots gave 
a full double window display which featured the 
paperback, fans, sunshades and Chinese paintings. 
It looked most attractive. 

Other book tie-ups were arranged in six sta- 
tioners and the long-playing record and “ Susie 
Wong" coat accounted for another half dozen 
window selling points. 


Attractive 


At the Gaumont, Salisbury, George Howes was 
another manager who concentrated on window 
displays. For the “ Greengage Summer” he 
made the fullest use of the tie-ups with the book 
and had a wide range of general displays in 
which film stills were incorporated. 

Milk delivery vans 
where the “ Drinka 
married to one for 


carried display boards 
Pinta” slogan had been 
the film, 

Over-printed paper bags were used at one of 
the main supermarkets and had the right effect. 

C. K. Watts, Gaumont, Bournemouth, tied 
“ Nearly a Nastv Accident to the town’s road 
safety campaign. A group of youngsters in 
special costumes—made in the form of traffic 
lights—toured the town distributing leaflets with 
the road safety message and credits for the film. 

At the Odeon, Leicester, L. Page gained per- 
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NEW MEMBERS 


The following are enrolled in the 
“ Kine” Company of Showmen: 
L. M. Affolter, Odeon, Crewe. 
T. G. Wheatley, A/M., 

Glasgow. 


HONORARY LIFE MEMBER 


T. F. Chapman, manager of the Metro- 
pole, Nottingham, has been enrolled 
as Life Member No. 368. 


SEALS OF MERIT 


E. A. Gislingham (fourth), Gaumont, 
Cheltenham (Life No. 99). 

E. G. Handford (seventh), Rex, 
minster, Bristol, 3 (Life No. 44). 

E. C. Hurry (eighth), Regal, Edmonton 
(Life No. 53). 


Olympia, 


Bed- 


mission for special early opening during play- 
week for “ Swiss Family Robinson.” This paid 
fine dividends with the youngsters on holiday, 
and details of the special early shows were cir- 
culated on a house-to-house basis on the new 
housing estates. 

D. H. Pass, Odeon, Dudley, had a pre-rag 
day float arranged, and operated by the students 
for “* The Grass is Greener.” 

The float had a banner which read: “The 
Grass will be Greener for Local Charities if 
you Support our Rag Day.” With the student's 
enthusiasm, a thorough town and country tour 
was made getting the film over prior to playdate. 

Miss L, Watt, Odeon, Coatbridge, was asked 
by a senior pupils’ committee to assist with a 
high school fete. Wishing to break away from 
the usual run of attractions, a special juke box 
stall was introduced and visitors were charged 
3d. for their requests, 

The classroom in which the stall was erected 
was decorated with film stills, campaign books 
and special items linked to the current pro- 
gramme “ Greengage Summer.” 


The BLC way... 


Memo to Managers: How much does 
your staff know about next week's 
film ? 

When you go shopping, you expect 
the assistant to know about the 
goods he’s selling. You ask a question, 
you expect an informed answer. 
Can your doormen and usherettes 
tell the customers what they want 
to know ? 

Remember—enthusiasm is catching. 
An enthusiastic manager has an 
informal, round-table chat with his 
staff every week, tells them what's 
coming and gets their co-operation 
in putting the product 

over. 

And then—the staff can 

help him SELL! 
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ELMES,. L. 3., A/M ABC, Maidenhead: The Long 
the Short and the Tall Eamon, L., Palace 
Burniey: Press publicity Eccleston, N. L.. Palace 
Lancaster: The Full Treatment, The Criminal, The 
Night We Got the Bird, The Sword of Sherwood 
Forest, The Sins of Rachel Cade (5). Ettiott, J. C., 
Odeon. Gateshead: The Facts of Life, Mr. Topaze 
Double Bunk (3). Excell, P. L., Odeon, Polkestone 
Double Bunk. Eslick, E., Odeon, Morden: The Big 
Gamble Evans, R. T., Regent, Brighton: The Guns 
of Navarone 


FRAY, R. W., Gaumont, Hinckley: Tunes of Glory 
Fenner. J. B.. Odeon. Bradford: The World of Suzie 
Wong. Frankland, D. G. M., Odeon, West Harte 
pool: Mr. Topaze, The World of Suzie 
Fail, D «» Pavilion, Newcastle: The Sec 
Sanctuary (2 Farmer, R., Gaumont, St 

> Sun. Fricker, C, H., Alexat 
For Fellman, 
» Big Gamble 
The Facts of 
Barr: The 
Oxford: Newsree!l public 
Theatre publicity, The Magnificent 
n Regardless 
Fisher, J. B., ABC 
with Lulu 


GOODDY, J. M.. 
Sunday Mornin 
Crowded Sky, 
(5) Gray, 
downers, The Rebel, Newsree! publicit 
No Kidding, The Sword of Sherwox 
Goiton, A. J., 
Oklahoma (2) 
club, No I 
Theatre publicity r 
r River (6). Goldthorpe, B., 
pher Columbus, The Gree 
Summer (2). Gilchrist, B., Gaumont, Car 
Big Gamble, Double Bunk, Elmer Gantry (3 
Lancaster: Double Bunk 
j World of Suzie Wong (3) 
Liz Fraser was a guest of the AKC, recently, when she flew to Libya for the opening of the new Globe ag atlases wae ; me's 5 Show fon 
cinema in Tripoli. Here she inspects a map of the kingdom W.. Odeon, Lowestoft: Spare the Rod. Geod- 
man, D. 3., Gaumont “ rer The Big Show 
Goverd, M. W. J., / 
The Big Show 
The Big Gamble 


h h | d Md Magnificent eves } eK! 
The Showman also commends... 208 fc SES 
ands mn eck 


HOPWOOD, A. E., A'M., Odeon, Chester 


Figures in parentheses indicate number of credits is Greener, The Singer Not the Song 
Ship in the Army (3) Hughes, D., Savoy 
Press publicity, Saturday Night and Sunday 
(2). Hall, W., Elizabeth, Krefeld: Man in the Moo 
AYLEN, W. G., Odeon, Bishop Auckland: No Love Market Harborough: Public relations, Theatre pub- Tarzan the Ape Man (2). Hets-Gels, 3. D., Odeon 


- : : . A s The «=#Bi Gamble Pepe, No Love Fo 
For Johnnie. Allan, S. G., Odeon, Motherwell: The licity, Children’s club, Press publicity (4) Leed I . Yoel 
Grass is Greener, Esther and the King, The Facts “TISGON . a ae : ? Johnnie (3). Honeyman, R. G., Odeon, Ayr: The 
. : : phe « CUSSONS, R. G., A/M., ABC, Scunthorpe: Sword o Pure Hell of St. Trinian’s Horst, D. J,, Regal 
of Life (3). Amereas, P. C., Gaumont, Norwich Sherwood Forest, The Rebel, The Criminal (3) Rawmarsh: Childre lub. Horne, H. §., Odeon 
All Hands on Deck, Cry For Happy (2). Askew, Cane, &. ¢. Adelphi. Birmincha Chliteen’s eu, awma sh - aig 3 - - > Be —e 
Miss M.. Gaumont, Wembley The Big Show Publi ” relat om (2) tank G. Rex Conan: Pre ———T oO “ So th Sh os ‘Do 5b! Bunk 
Adams, H. W., Odeon, Godalming: Double Bunk bia. Seeanber ‘Ulela and Wendie ‘Adaaniee Gh 0 en ee ee 
Alexander, J., Gaumont, Wolverhampton: Curse of pubheity, Saturday ght an unday Morning (2) Th acts of te Higham, C. + Astoria, 
cha Wesel Affolter, L. Sa.. Géeos, Crewe: No Crate, L. H., ABC, Dunstabie Saturday Night and Finsbury Park hit ose Wedding S. J., 
Seve For Solunie Alles. A. A.. Regal, Sidcup Sunday Morning, The Sundowners, Pollyanna, The Odeon, East ulwi Big Gamble Harris, 
Tae Guadawnes.. PubGs. sttatings: Theatre publicity St. Trinians, The Sword of Sherwood L. J.. Odeon, to Spare od, White Rose 
(3). Anthony, E. H., Dominion, Harrow: The Rebel, by oe ae Rie. ee eee ay se a ees aa ae Me 
The Long the Short and the Tall, Public relations : MO ie Nae , ~ wey at Double Bunk, . S Setoener ( ROSETSOR, 
Q) Ashman, R.. A/M Central Reading The Smugglers Bay Clark, C., Odeon, Scotstoun No W.. Gaumont The Singer Not the Song 
Full Treatment, The Night We Got the Bird (2) og! eee 4: fF Ones ce-S -Queich, <" M.. " Gaumont, Dagenham Near! 
Abbots, J. W., Regal, Newbury: His and Hers, Man E &.. Géeon, iddieeet: G1. Shae. — . pan tm on ee Ieuan Tae” Eee 
in the Moon, Seven Ways From Sundown, The 3 << Guana be tL > hee cepa ag geal oud Sg Pcs Th. ee eaten 
Worlds of Gulliver, The Singer Not the Song, The ee. ae ' imo}. NO Love For sonnnie ings, K. J., Odeon, St. Austel he Singer Not the 
Mobster. Circle of Deception (7) Crawley, V. A. H., Odeon, Sevenoaks: Pepe, The Song. Heaslewood, R. H., Gaumont, Taunton: The 
, = oe Seotamnes Q). Curry, J., Gaumont, South Shields Tommy Steele Story Horne, H. J., Odeon, Scar 
: . The Rat Race, Very Important Person, The Warrior borough: White Rose Wedding Hainge, E. D., 
ME. Gaumont, ‘on I a b a = the Slave Girl (3) Campbell. H. S., Gaumont, Odeon, Birmingham: Double Bunk . Harris, 3. R., 
. uton: Cry For Happy. Crisp, A. G., Odeon, Odeon, Worcester: The Greengage Summer 
Birse, C., New Victoria, Edinburgh: The Alamo Southend: Ret to Pevt Pls Cart E.c¢ 
Bird, r "W.. Gaumont, North Shields: The World of menage 7 ae a age Boye! * a te . : : 
Suzie Wong. The Facts of Life (2) 4 A rane _— he Rod yan o . — INGRAM, W., Gaumont, Glasgow: The Alan 
Odeon, Hanley: The Alamo Burleigh, .. A/M.. a pare the od. alcott, J. J., Gaumont, 
Gaumont, Finchley: The Big Show ’ F. Wa ham Green Sanctuary, Around the World in 80 JOHNSON, E. H., Palace, Ashton-in-Makerfield: The 
7 o Kilburn: Th B Shc Days (2). Collings, B. E., Rialto, Liverpool: The Sword of Sherwood Forest, The Miracle (2). Jefferies. 
Gaumom, ur e i S , Worl S WwW . 
E. W.. Rex. Farnborough: Carry on Regs a8 World of Suze Wong Clark. J. D., Majestic, Leeds A. F. G., Odeon, Woking: The Big Gamble. Jones 
: 2 on egardie. > 1 : 
Boo Miss J. F x Swiss Family Robinson Crawford, W., Pavilion, R., Gaumont, Chester: Madison Avenue Jones, 
ty, Miss A., Odeon, Faversham: The Magni Aird The World of S$ Wee & H. J 
ficent Seven. Baker, R. A.. Odeon, Camberley: The Spe bh N eg News Aocidn or —_ H. R. W., Odeon, Kingstanding: The Magnifi 
Magnificent Seven Bishop. D. R., Playhouse, Ae emmy, by: Th f nadi ai Ce bs . ~ Seven 
Guildford: Very Important Person Bennett, sy Rhvi D ‘bl “Ba — c te Parnas oa 
R. W. G., Gaumont, Nottingham: Double Bunk yy oar S 2 Coldfield: Th G 9 » 1 ** KYLE, W. G., Odeon, Bury: His an rs 
Brown, C. E., Gaumont, Preston: The Singer Not 5 a Se a) C a c D. Oo he wrtant Person (2). Kershaw, L. J., Ode 
the Song Bint. B., Odeon, Sale: The Wackiest Ship Heel 4: The 3 We ids | Culling + D., Odeon, Rearly a Nasty Accident Kendall, 
in the Army Bowen, S. H.. Odeon, Newport: Swiss —_— 2 ee OF eee South Harrow: CanCan. Kite, D. G., 
Family Robinson. Baker, P. H., Odeon, North End DALE, Miss 1.. A/M., ABC, Sunderland: The Rebel Stamford Hill: Can-Can 
The Guns of Navarone Browne, J. E ¢ Demaecker, W. D., Mayfair, Battlefield: The Spider's 
Yeovil: Swiss Family Robinson. Bigwood, y Web, With a Song in My Heart, Surprise ea LAING, J. L.. Regal, Aberdeen: Carry on Regard 
Odeon, hed aay Swiss Family Robinson The Last Command (4) Dickinson, J. a less, The Rebel (2) Levenson, A. G., Gaumor 
Brannan, , Burnage: No Love For Odeon, Rochdale: The Pure Hell St Tr nian’s Holloway: The Big Show. Lowe, D. P., Gaumon' 
Johnnie A. W., Odeon, Redhill Pepe Douglass, W. A., Royal, Sunderland: Waiting Ipswich: The Rat Race, All Hands n Deck 
| ar rst <., « Frans og? Miracle Women, Reece Foe the Sky, The Shadows (3) Demetrius and the Gladiators, Pollyanna, Doct 
y. E. F.. Ritz, Stoc rt: turday ight and Docherty, C.. een’s Hall, Newcastle: The Guns of Biood’s Coffin (5) aye, A., Gaumon 
Sunday Morning. Scott-Buccleuch, N., Lonsdale, Navarone, Ditcham, C. T., Odeon, Kingston: Very Ham “The Long the Short and the Ta 
Carlisle: No Kidding. Brown, L. J., Ritz, Felixstowe Important Person. Davies, W., Empire, Glossop /., Gaumont, Perth: The Fact 
North to Alaska, The Sword of Sherwood Forest The Nun's Story. Downes, R. H., Gaumont, Bir- Gaumont, Bootle: Mr. Topaze 
(2). Barton, F., Elephant and Castle, Southwark kenhead: With a Song in My Heart, The Curse of y Gaumont, Liverpool: A 
Public relations, Children’s club, Newsreel publicity, The Werewolf (2). Daviess, A. F., Ambassador, on Deck. Lester, R., Odeon, Leigh: No 
Hellfire club, Konga (5) Brooks, W. « Ritz, Hayes: The Big Gamble Johnnie 
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YOUR FILMS 


-continued from page 15 


Grandewr 70—Technicolor version of 


musical. 


Fox) a 
the hit 


On release 


AND NOW for the general releases, and it's 
the suburbs not the West End that the 
weaknesses in films are discovered, 


+ + + 


DISNEY'S “One Hundred And One Dalma- 
tians "" had three thumping weeks on release and 
made its swallow its dust. It is, 
needless ideal entertainment for every 
member of the family, but all the same its 
figures are out of this world. Remember, it’s 
a cartoon! 

Grab “One Hundred And One Dalmatians ™ 
before it’s too late and watch it tear up trees. 


COMMPCTILOTS 


oO sway, 


+ + * 


THE FIRST wo weeks of “The Young 
Savages ** (United Artists) were quite good, but 
the X certificate melodrama of life in East 
Harlem began to fade once the kids came home. 
This is hardly surprising, but the film should 
during its provincial outings. 


rally 


+ + + 


RANK’'S “Whistlhk Down The Wind” 
(British) had money-spinning North-West 
London release. It's certainly an unusual film 
md everybody's raving about Hayley Mills’s 

formance and that of Alan Barnes, a clever 
newcomer. You won't to whistle for your 
supper with this one. 


have 


+ + + 


FLVIS PRESLEY'S latest picture, “ 
Thx Country ” [awe nuieth Century-Fox— 
CinemaScope), hasn't broken any records, but 
> doldrums. Subsequent-run 
exhibitors are sure, if not sensational, 
hing 


Wild In 


neither is it in 


+ + + 


“ ROMANOFPT AND JULIET” (Rank- 
niversal) finished comfortably on the right 
The NATO satire, produced, directed and 

tten by and co-starring Peter Ustinov, did 

er in good- and high-class halls than indus- 

ones, but the overall receipts gave satis- 


+ + + 


THE MARLON BRANDO western, “ One- 
Eyed Jacks” (Paramount) did extremely weil 
during the three legs of its London runs. Ik 
seoms that classy audiences were even keener to 
see the “horse opera,” tough as it is, than 
hoi polloi. What d'you know! 


+ + + 


I'VE KEPT an ear close to the ground for 
last-minute good news of “ Don’t Bother To 
Knock ” (Warner-Pathe—CinemaScope—British) 
but my exertions have gained me no reward. I 
thought, or rather hoped. that Richard Todd's 
venture into production would pay off, but the 
sad truth is he miscast himself. 


+ + + 


FOR an even bigger disappointment. 
“ Greyfriars Bobby ™ (Disney—British) got away 
to a painfully slow start. The critics liked the 
film and so did the “ experts,” but the canine 


NOW 
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comedy drama with a Scots accent has been 
badly neglected by the fans. I'm told the title's 
at fault. People confuse the word Greyfriars 
with the old-time weekly school tales and don’t 
want to know. Their error is depriving them of 
delightful entertainment. 


. + + 


A QUIZ at the “ double bills.” 
the “ twin-sets " is Warner-Pathe’s “ Gold Of The 
Seven Saints,” co-starring tv favourites Olint 
Walker and Roger Moore, and “The White 
Warrior” (Dyaliscope—tItalian), featuring Steve 
(Mr. Universe) Reeves. The programme is not 
only drawing the kids, but their Mums and 
Dads. Don’t let it slip through your fingers. 


The best of 


+ + + 


THE ALL-BRITISH set-up, 
Sailor!’ (BLC-Hammer) and “ The Treasure Of 
Monte Cristo” (Regal-—Dyaliscope), opened to 
encouraging business. Naturally each renter 
thinks his film has done the trick, but as a circuit 
representative said, how on earth can you tell? 
I'l split the palm. Not that it matters who gets 
the award as long as the money comes in. 


“Watch It 


+ - + 


THE UNITED ARTISTS U 
“The Last Time I saw Archie” and “ You 
Have To Run Fast,” is still in bottom gear. Kk 
seems that its two weeks’ hard grind at the New 
Victoria was an all-to-accurate omen. 


certificate bill, 


+ + + 


THE INTELLIGENCE concerning Twentieth 
Century-Fox’s U CinemaScope, “ The Wizard 
Of Baghdad” and “ Battle On The Beach,” is 
nothing to get excited about, either. The bill's 
failed to capture the kids’, let alone the adults’, 
imagination. 


+ 7 7 


BUT HERE'S a money-spinning 
Amalgamated “‘double bill” for the indepen- 
dents. “Goliath And The Dragon” (Cobor- 
Scope—lialian) and “The Naked Venus” 
(American). You can please yourself whether 

latter. “Goliath” is a natural 


you take the 
gold-digger and doesn’t need a “ prop.’ 


Anglo 


+ + ~ 


ANOTHER winning combination is Gala’s X 
certificate programme, “ During One Night” 
(British) and “The Fruit Is Ripe” (French). 
Notice the neat, or rather titillating, title tie-up. 


+ + + 
ANYBODY interested in a reissue? Well, 
“Seven Brides For Seven Brothers” (MGM— 
CinemaScope) is now in its seventh year and 
still gorng strong. 


Picturegoer annual 


for 1961-62 


A PLEA for more intelligent film criticism 
in the hope that the industry will benefit from 


it is made in the 1961-62 Picturegoer Film 

Annual which appears on August 21. 

The annual is illustrated with more than 200 
photographs, including several fine full-colour 
plates, and contains a unique pictorial feature. 
“ Scenes We'll Always Remember.” 

A review of some of the year’s best pictures, 
interviews with the stars and a film quiz are 
among the many other interesting items. 

Published by Odhams and edited by Guy Wall, 
the annual is priced 12s. 6d. 


Printed in Great Britain and Published by ODHAMS PRESS. LTD. ‘Long Acre, London, wc. 2. 


1961 


Irwin Allen signs new 


deal with 20th-Fox 


PRODUCER Irwin Allen has signed a new 
multi-picture deal with 20th Century-Fox and 
will start the programme with “ Five Weeks in 
a Balloon,” Jules Verne's first novel. 

The story takes place in the 1860's during a 
flight across Africa. Allen and Charles Bennet 
will write the screenplay, and Allen will pro- 
duce and direct, 

During a recent trip to 10 major American 
cities Allen talked to exhibitors representing 
about 6,000 cinemas. He was constantly told 
that exhibitors wanted adventure, comedy and 
escape in pictures, So these are the ingredients 
he will put into “ Five Weeks in a Balloon.” 

Second film under the new deal will be 
“ Passage To The End Of Space,” an original 
story by Allen. 


‘Whistle’ records 
in Birmingham 


RANK FD’'s “ Whistle Down The Wind ” has 
had its run at the Odeon, Birmingham, extended 
for a further week. 

Tremendous business is 
theatre, where all 
broken by the film. 

“Whistle Down The Wind” has also broken 
the daily record at the Gaumont, Southport, and 
the weekly take record at the Odeon, Ramsgate. 

The picture is an Allied Film Makers’ pro- 
duction. 


‘Gone With The Wind’ 
stays at Coliseum 


THE COLISEUM theatre run of “ Gone With 
The Wind,” which was due to end on August 13, 
has now been extended to September 3, by when 
it will have completed 265 weeks’ playing time 
in London. 

Reason for the extension, says MGM, is the 
huge public response to closing advertisements. 

On September 4 the ballet-spectacular “‘ Black 
Tights " is due to open at the theatre. 


reported at the 
standing records have been 


TRADE SHOWS 


LONDON 
August 21: 
Mining Review. Data. Celluloid. 10.30 a.m. 
Meat, Drink and Be Merry; The Unsung Hero; 
Clown Jewels; Really Big Act. 20th Century- 
Fox. Own Theatre. 2.30 p.m. 
August 23: 
Spinster (A). MGM. Own Theatre. 
and 2.30 p.m. 

The Frightened City (A). 
Studio One. 10.30 a.m. 
Stefanie in Rio (A). Gala. 

Court Road. 10.30 a.m. 
August 24: 

Master of the World (U). 
Studio One. 10.30 a.m. 
Paris Playgirls. Compton. 

10.15 a.m. 


10.30 a.m. 
Anglo Amalgamated. 


Berkeley, Tottenham 


Anglo Amalgamated. 
Compton Cinema. 


MANCHESTER 
August 21: 
Goodbye Again. 
10.30 a.m. 
August 24: 
Mary Had a Littk. 
Regals. 10.45 a.m. 


United Artists. Odeon. 


United Artists. Twin 
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Biblical epic 
shooting 
on location 


Joseph E. Levine's multi-million dollar Biblical epic The Last 
Days of Sodom and Gomorrah,”’ has been shooting in Rome for the 
last seven and a half months, in Southern Morocco and then back in 
Rome again for exteriors. A Titanus production in Eastman Color 
it is being produced by Goffredo Lombardo and directed by Robert 
Aldrich. The stars include Stewart Granger, Stanley Baker and 
Anouk Aimee. Left: Joseph Levine, Stanley Baker and Robert 
Aldrich on location near Rome. Mr. Levine was using crutches 
because of a temporary injury to his knee 


Tep: Robert Aldrich discusses a scene with Stanley Baker and Anouk Aimee; Mr. Aldrich with child actor Bri’han, who was discovered on location; the 
director checking script notes in the desert. Below: Stewart Granger as Lot; Robert Aldrich instructing Berber horsemen; Stanley Baker and 
Anouk Aimee 
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Firm favourites with movie patrons everywhere these top-quality confectionery 
products ranging from 3d matinee lines to 4/- gift boxes are established top sellers. 


Salted Peanuts - Salted Cashews - Salted Mixed Nuts - Mixed Nut Kernels - 


Popcorn - Peanuts and Raisins - Chocolate Toffees - 
Chocolate Peanuts - Chocolate Coated Raisins - 


Nuts and Raisins 
Assorted Fruit Jellies 
All-Nut Bars 
French Nougat - Coconut Squares - All Nut and Fruit Mix 

Chocolate Almonds - Chocolate Hazels - Chocolate Brazils - Orange Milk Blocks 

Milk Chocolate Blocks - Milk Chocolate Discs - Orange Milk Discs 

Liqueur Tots - Digestive Mint Creams - Chocolate Mint Creams 

Chocolate Coffee Creams - Chocolate Mint Crisps - Chocolate Ginger Leaves 

Gift Box (Milk) - Gift Box (Plain) - Chocolate Apricot Leaves - 


Peanut Brittle - 


Chocolate Pineapple Leaves 


Also, Dulcet line 


s, including the nationally } 


Pieces and Swan Lal 


nown Sky Mint 
4ssortment 


and Herbal 


PEC SSeS S22 22 222 22 @ee see eeee = 
Send this coupon for sample range to: 
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LONDON SE5 Tel: RODney 5432 (15 lines) 
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the greatest 
tid fo 
cinema sales 


NEW DIMENSION OF PERSONAL SERVICE 


Eldoradoscope gives you complete scope for 
successfully selling Eldorado lines to your 
patrons. You have a sales problem. Tell us; 
we will be happy to send along one of our 
representatives to talk it over with you. 
That’s the essence of our personal service. 
It doesn’t stop at delivery. It’s a personal 


the interval 


since 


service specially geared to help youin every 
possible way. 

Plus! Bigsupporting features! Filmlets, Nylon 
overalls, Fibreglass sales trays, Cabinets, 
Display materials. 

DUET l/- VELVET LADY DAIRY ICE CREAM l1/- 
ORANGE K WENCH (Lolly) 6d. CHOC BAR 6d. cuP 6d. 


Eldorado 


CINEMA SALES SERVICE 


STAMFORD STREET 


LONDON, 5.E.1 


WATERLOO 6821/9 


PLEASE WRITE OR PHONE FOR FURTHER DETAILS 


Supplement to the KINEMATOGRAPH WEEKLY: AUGUST 17. 196) 


Showmanship v. 
sales resistance 


JE all know that sales in any cinema 

never reach their theoretical potential; 

we also know that one of the reasons why this 
is so is the existence of sales resistance. 


We know that some patrons grumble about 
the length and frequency of sales intervals (if 
we have them) or the lack of them (if we 
don’t); we know that some people abhor sales 
trailers, while others (obviously television 
trained) caustically remark that the ads. are 
the best part of the programme. 

We know all these things through patient 
and bitter experience, and if only we knew 
why, then our existence would at least be- 
come bitter-sweet. 

The imponderable factor in dealing with 
sales-resistance is that it is indefinable and 
illogical to the point where the very aids de- 
signed to stimulate sales can become the sales- 
man’s worst enemy. 

In the world of television advertising the 
experts occasionally mention a virtue-vice 
which they call “ irritation-value ”; a factor 
that makes people remember the product be- 
cause the advertisement annoys them. This 
is a luxury that we cannot afford in the 
cinema. 


Great asset 


Our purpose is to entertain and to please, 
and, by practice and tradition, we have one 
great asset to help us—the tradition of show- 
manship—for showmanship, used  intelli- 
gently, can be an antidote to sales resistance 
of any kind. 

Exhibitors who do not sell as much as they 
know they should, would do well to examine 
their consciences as to whether they are really 
trying to do as well as they can. 

The problem can conveniently be condensed 
into one nutshell query. 

If one patron does not like product “ X.” 
and another patron does not like product 
“Y." do we hope that a third person will 
like both product “X” and “ Y,” and pur- 
chase both? Or do we do something to make 
the product more attractive, break the sales 
resistance of the first two patrons, and succeed 
in making three first-class sales. 

That indefinable something about sales re- 
sistance is seldom the quality of a product 
itself, making it unacceptable to an individual: 
it is the way it is presented, or the way it was 
initially presented or received, that has created 
a barrier which is so difficult to break down 


There is no doubt that manufacturers are 


by FRANK ALLARDICE 


very aware of this, and a great deal of psy- 
chology must be exercised in the presentation 
of a product to the consumer. 

The “retailer,” the man in the cinema, is 
nearer to the patron than the manufacturer. 
and therefore with a littie effort, it may be 
possible for him to persuade and encourage 
the purchase of items by clever presentation 
of display; by the discreet use of slogans; by 
introducing special ranges and featuring them 
prominently; by doing sométhing a little dif- 
ferent from just the usual stocking of kiosks 
with a wide variety, and leaving it te the 
quick eye and good fortune of the patron, 
to spot something he likes. or to request a 
line which may be out of stock. 


Danger 


But if our efforts to encourage patrons to 
buy a particular product are unsuccessful, 
then we must certainly do all we can to en- 
courage another patron toward purchasing 
both products. We must be careful though 
that this patron is not encouraged beyond his 
limits. If this is done he joins his sales- 
resistant companions; and our last state is 
worse than our first. 

Introduction of new ideas and new products 
are fraught with danger as well as the promise 
of profit, and when a new product also en- 
tails a new idea, good showmanship is a 
vital necessity. 

A typical case is that of the recent sug- 
gestion of the serving of Hot Dogs in the 
auditorium. If there is a sufficient demand 
for such a service, then the exhibitor would 
be a fool not to consider it, but the perils 
are there. 


Problem 


In one situation the very idea of Hot Dogs 
in the auditorium almost immediately pro- 
voked a letter in the local paper deploring 
the innovation: this is mot a case where any 
publicity is good publicity. 

The problem here is how to provide Hot 
Dogs for patrons who want them without 
offending patrons who don’t. Provision of 
a Hot Dog Bar is an obvious solution: it 
could become a decorative and profitable 
adjunct to the ancillary sales. But the smell 
must never be allowed to permeate into the 
auditorium. 


Another common case of sales resistance 
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is that towards hot drinks from automatic 
vending machines. There has been a great 
deal of talk about “stewed tea,” and this 
had such an unpleasant implication that there 
has developed quite an aversion to tea from 
automatic vending machines. 

In the past there may have been some 
cause for this, but there is no need for this 
aversion to continue. For tea can now be 
obtained from the vending machine without 
any “stewed” taste. It can be obtained fresh 
and just as a cup of tea should taste. 

Here, surely, is an opportunity to dispel 
any doubts from the mind of patrons. The 
display of “fresh” notices, perhaps, or a 
notice reading “How about a nice hot cup 
of tea? . ” These might get foyer sales 
moving 


Approach 


The approach, of course, must depend on 
the cinema and the situation, but there 
iS every reason now to encourage the sales 
of tea from vending machines (as' well as 
other drinks)—and there is no 
why patrons should not 
more. 


reason now 
come back for 

What about the girls who dispense our 
sales goods? We all need a perk-up now and 
again, and so do they. Not only will they 
feel better, but they will give better service 
if they are dressed in clean, and more to the 
point, smart overalls. 


There should be a noticeable difference 
too in the “take.” Nothing sets up sales 
resistance more quickly than an untidy, 
dowdy looking outfit. 

There is now a really wide range of attrac- 
tive colours available for the new nylon 
overalls, and there can be no reason for lack 
of imagination in dressing the girls attrac- 
tively. 

The provision of something bright and 
attractive is a definite asset to our showman- 
ship, and the sales girls can provide this. 

There are many ways in which we can 
work towards a sales system attractive to 
all patrons. When we can see that we have 
achieved what we regard as a maximum, we 
can sit back and prepare future campaigns 
in order to maintain it! 

It is essential that we use our own ideas 
about it—for a stereotyped approach would, 
of itself, once again create sales resistance. 


c* 
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SALES POINT 
AT BROMLEY 


An essential part of the complete modernisation 
by CMA of the Odeon, Bromley, was the 
provision of a new sales kiosk in the redecorated 
vestibule. The kiosk is situated strategically just 


inside the plate-glass doors leading to the inner 

foyer and is also close to the stairs up to the 

circle entrance. The sales point itself is of 

simple, almost severe, rectangular design. The 

underside of the canopy being a solid bank of 

light gives the sales area a brilliant effect which 
is augmented by the free use of glass 


People in the news 


SP ogee sent: executive changes made by John 
i 


\ Mackintosh and Sons, and A. J. Caley, Lid. 
re the result of the wish of J. R. Crawford to 
relinguish part of the day-to-day responsibilities 
ind pass on to younger men some of the heavy 
asks involved. C. M. Watt has been appointed 

les directo ud A. Cook has been appointed 
ics Manager 

Mr. Crawford has been sales manager of A. J 
Caley from 1934, and of John Mackintosh since 
1946 

Mr. Watt joined the company in 1953 as adver- 
sing manager and was appointed to the board 
~f John Mackintosh and Sons in 1960. as mar- 
keting nd advertising director Mr. Cook 
joined the company as assistant to Mr. Crawford 

1955 


+ + + 


JACK R. FISHER has been appoimed aSSIs- 
sales manager of Keiller’s He has been 
x” company for some years, and was dis- 


Following the formal opening luncheon of the George Payne & Co. annual sales conference, the 
chairman, Sir James Jones, CIE, presented C. D. Wadham, of Sunderland, with a silver cup for his 
outstanding achievements during the past year. Among the numerous items on the agenda at the 
conference was the extensive television advertising campaign for Paynes Poppets, scheduled to run 
from September to December on London, Scotland, Wales and North East transmitters 


FREDERICK AUSTIN has been appointed a __ previously assistant manager, and K. J. Wil- 
district manager by James Keiller and Son. Mr loughby moves into Mr. Rush's place. 
Austin joined Keiller’s almost ten years ago. IT. G. Morris, marketing manager (chocolate) 
(Nestlé’s) has been appointed president of the 
+ > + Confectioners’ Benevolent Fund 
B. ROBERTS has been appointed market- 
Jack R. Fisher ng manager of the Nestlé Company. This is a + + + 
new position, created in order to obtain greater 
London and the Home Cour co-ordination between all the departments con- PHILIP L. DAVEY, sales manager (confec- 
ected with marketing tionery) of George Payne and Co., has been 
her’s business life with Keille Mr. Roberts’ former post of marketing man- appointed to the board of the company as sales 
» side of the company iwer (grocery) has been filled by R. A. Rusa director. 
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When the warmer weather comes along 

your patrons will demand refreshment, 

The sort of refreshment you get in 

Welch’s 1/- Summer lines. There’s a All these lines proved their popularity 
whole range to choose from—Pineapple even in the dismal summer of 1960. Make 
Chews, Bitter Lemons, Fruit Chews, sure that you’re ready for sunny ’61 by 
Sherbert Lemons and Fruit Drops. ordering your supplies now. 


WELCH AND SONS LTD. 
TYNEMOUTH NORTHUMBERLAND 
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READY FOR 
CHRISTMAS © 


TPVHE time has once again came round when 
one must consider ordering a selection of 
special Christmas lines. 


H. J. Packer is offering a wide range of fancy 
boxes and novelties for Christmas. The range 
includes Bond confections. 


The novelty range is quite comprehensive, rang- 
ng in price from 2d. Cream Cigars and Mice to 
a Cocktail Cream pack which retails at 2s. 9d. 
There is the 2s. Smoker's set; Is. 6d. Teddy 
Bears Picnic; 34. Foiled Shapes; 6d. Whiffs, 
and a 2s. Pantomime Pack. 

These, among other attractive novelties, should 
prove popular at children’s matinees. 

The range of fancy boxes is entirely new— 
from 7s. 6d. for the 1lb. Cambridge 


iskets, to 30s. for a presentation 
box of 4h 


Unusual 


VAN HOUTEN also presents an extensive line- 
»p of caskets, boxes and packs for the season 

There is a range of 28 items illustrated in the 
Van Houten Christmas brochure, and from this 
there are number of unusual packs which 
hould be well received by cinema patrons. 


For imstance a Variety pack of six chocolate 


; kes 
| Milk SMon * 


ae 


Carsons 


) n (¢ ° &s ”) ] . 
WU, MWS 
Chocolates 


Delicious liquid fruit centres enclosed in 
smooth milk chocolate 


16 } Ib. carton 


Carsons 


Mascot 


Assorted chocolates in 
colourful wrappers 
packed in handy 
Cellophane bags 


1’. per bag 


Carsons 


Selection of 
Matinee lines for 
Christmas by 
Packers and 
Bonds 


Creme bars, retailing at 3s.; Chivalry pack of 
four milk chocolate blocks, retailing at 2s. 


Then there are three sizes of Rose Boxes, with 
a milk chocolate assortment: the 2Ib. box retails 
at 15s. 6d.; the Ib. box at 8s., and the $b. box 
at 4s. And there are two round boxes of solid 
chocolate pastilles, bitter sweet, and milk, which 
retail at 4s. 6d. each. 


Brochure 
A MOST attractive brochure sets out the 
Christmas range for Cadbury's. 


There are the usual gay caskets of continental 
chocolates. 45s. for the Embassy Casket, and 


12s. for “ Countess Casket’ containing 1lb. of 


| Above: Seasonal 

| packings provided 

| by Nestles for its 
cinema range 


ASSORTED 
@ 


A star attraction with the movie fans 


per 3 lb. 


104d. packet 


Carsonms itp 
GREENBANK, 
BRISTOL, 5. 
Telephone 56021 


Right : 
| Van Houten has 
produced special 
boxes and a party 
pack 


chocolates. An abundance of gift boxes is 
offered, with attractive floral, animal, and view 
designs ; sizes vary from 4lb. “ Summer Glory ” 
retailing at 33s. 6d., to $lb. “ Studio” and “ Pic- 
ture series, which retail at 3s. 2d. 

Roses Tub, Hatbox and Gift Box are gay and 
unusual packs for Roses Chocolates. The Tub 
retails at 16s. 6d. and weighs 3ib.; Hatbox 
retails at 10s., and the Gift Box at 5s. There 
are other packs of Roses Chocolates which make 
this a most useful range. 

Novelties are provided. and many of these are 
very suitable for special Christmas displays. They 
include a Selection Box, retailing at 2s. 6d.; Star 
Lucky Numbers, retail 2s. ; Cube Lucky Numbers, 
retail at 2s. 6d.; a 5s. selection box; Animals 


continued on page x 
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Reaching new heights in the history of audience refreshment, 


™ KIA-ORA 22 
SOME LIKE ITaC00 


Correction. Everyone likes 


it cool. Cool, refreshing 
Kia-Ora Golden Orange 
Squash. The favourite at 
intermission is a fast 
turnover profit spinner. 
Cool, cool Kia-Ora . 


A smash hit'’—Daily Clario 
You'll really enjoy this 
feature'’—Evening Despatch 


Wonderful’ —Sun Herald 


Produced and directed 
by Kia-Ora from their 
delicious recipe and 
released throughout the 
country for the refresh- 
ment of audiences and for 
the promotion of a fast 


turnover profit line 


‘OLDEN ORANGE 


KIA-ORA 


LARGE siz¢ 
Certificate D for delicious (2 


Price 1 I 


KIA-ORA CUP SQUASH DEPARTMENT, GROSVENOR ROAD, ST. ALBANS, HERTFORDSHIRE. TELEPHONE: ST. ALBANS 5085) 


© 


Orr’ Claude, it’s nothing to do with Evangeline, 
ut we've only two Wall's Ice Creams aboard 


Supplement to the KINEMATOGRAPH WEEKLY: AUGUST 17, 1961 


NEWSLINES ON NEW LINES 


Range extended 
by take-over 


HE range of confections offered by Callard 

and Bowser is considerably extended now 

the company has taken over the plant and trade- 

marks of Rolls Confectionery, Lid., which was 
a branch of J. Lyons and Co. 

In addition to the extensive list of confec- 
tions offered, the following Rolls Confectionery 
lines are included: 9d. Romance and 6d. Nut 
milk chocolate bars; Is. and 2s. Mint Chocs 
and Assorted Sunfresh Slices; 1s. 6d, Ace of 
Hearts; 6d. Whispers; Is. Cello. bags of Green- 
line Mints, and Fruit Drops; 6d. Roll packs of 
Sunfresh Orange, Sunfresh Lemon, Greenline 
Mints, and Chocolate and Coffee Eclairs. 


Growing demand 


THE 100z. Zenith Orange Squash in its new 
transparent cup has been introduced by Jews- 
bury and Brown throughout the company’s area, 
It was very recently introduced to the Midlands 
area. 

The company states that the demand for this 
product continues to grow, 


Extension 


CADBURY'S 6d. Milk Tray Block in revised 
form was launched on August 8. Initially it is 
to be sold in Northern Ireland, Scotland and 
the North of England, 

The revised block, which has a completely 
new wrapper now contains caramel, lime cordial, 
cokernut ice, turkish delight and fudge. In addi- 


Above: 


New shilling packs for four of Welch's cinema lines. 


tion there will 
will be encased 


be a strawberry creme which 
in a character mould. 


Cadbury's is also extending the distribution of 
Caramel Pocket Packs from the North to the 
South of England. including the Birmingham, 
Cambridge, Leicester, London and Southampton 
sales areas. 


Buttercrunch 


AN ADDITION to its Royals range has been 
introduced by Nestle’s—Buttercrunch. Another 
good cinema line is Royals chocolates, in crush- 
proof, flip-top packs, which retails at Is. 


Ginger Crisp—milk chocolate bars containing 
cereal and preserved ginger—is now on nafional 
distribution. 


A new biscuit by Nestle’s—Prize Bar—is at 
present restricted to the Nottingham sales area. 
Prize bar retails for 3d. and wrappers carry details 
of a competition for consumers, which can also 
win their retailers a prize. 


Extra strong 


IGLOO Mints, Welch's extra strong flavour 
mints, with a double-<dose of mint in a thin 
crisp shell and a fondant cream centre, proved 
popular in weighout packs and 6d. packets, and 
are now Offered in a new Is. packet. 


Other additions to Welch's Is. packet range 
are Mint Lumps, Fruit Drops, Clear Mints and 
Sherbet Lemons. These were previously available 
in a 9d. packet. Welch's feels that the new ls. 


Right: Welch’s Western Lollies 


Kine Sales & Catering Review 


orkid 


Reduced price is used as a sales-aid on this show- 
card for Tobler-o-Rum, which fits into the back 
of existing display outers. The showcard was 
designed and printed by Print Processes, Ltd. 


packets are especially suitable for sale in cinemas 
and theatres. 

One of the company’s new lines for children 
is 1d. Western Lollipop—a toffee lollipop on a 
safety paper stick, hygienically machine wrapped 
in Cellophane. These are available in a display 
outer. 


continued on page X 
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NEWSLINES ON 
NEW LINES—contd. 


Additional areas 


KIA-ORA's Polystyrene Cup for Is. Golden 
Orange Squash is now available to all customers 
n South Wales who receive delivery from the 
Harry Age sy, an initial delivery having com- 
mnce4 on August 16 

The Clacton Agency is at present being 
equipped with new plant and first deliveries of 
the new pack will be made to customers in 
East Anglia during late September. 

Kia-Ora Cup Squash Department of Rose-Kia- 
Ora Sales Company is now installed at St 


Albans: address, Grosvenor Road, Si. Albans, 
Herts 


Price Increase 


THE retail price 
Dairyfudge Ags 
is lid 


Publicity 


of Clarnico’s 4lb. carton of 
sorted has been increased to 


material for Regency Assortment, 
Fruit Jellies, leed Caramels, Candy Queen, 
Peppermint Creams, Dairyfudge and Chocolate 
Peppermint Creams, is available on application 


o the company’s head office 


Bolero 


subsidiary company, Scott 
ng & Co., Caxton Chocolate Co. is releasing 

Milk, Bolero Fruit and Nut, Bolero 
Bolero Orange and Bolero Rum flavour 
lock ictively foil- and sleeve-wrapped 


our print) can be reta 


siled at 3d. each 


good and the company 
¢ very suitable for morning 


THROUGH its 


Gateau 


n ice-cream gateau 
cream piping and 

It is an oblong 
layers of sponge 
van a ice-cream, 


4 d band and carton 


Bottling plant 


Cola bottling plant has been 
by Coca-Cola Bottlers (Scot- 
r plant, in Glasgow, was 
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Wall's strawberry gateau and its gay box 


Right: a show-card designed in eight colours 
by Streets, Ltd., for Keiller’s Butterscotch. 
Above: Cadbury's 6d. Milk Tray block 
recently completely re-equipped with 

high-speed bottling machinery. 

There are now a total of 18 Coca-Cola bottling 
plants in the British Isles, including three in 
Southern Ireland. 

Coca-Cola Bottlers (Scctland) Lid., has 
opened a new depot at Kirkcaldy, Fife. 


the latest 


also 


READY vies CHRISTMAS—continued 


n ocolat 


d Deat s milk chocolate buttons 


which retail at Is. 3d 

retail 2s 
good biscuit selection 

nd presented for the Christ- 


Dozen lines 
Trebor Chris selection 
a dozen I.nes prices ranging from six 
penny Gollipops to the Gift Casket at 6s. 6d 
Traditior Old English Mint 
m™ nm their popuils sack with a 
half-sleeve The Chr 
selection of ch 
brightly decorated 
Two more special packs including children’s 
nes are the Picture Pack and the Tuck Bag 
ced at Is. 6d. and Is. Bitter Lemon and 


THI 


comprise 
nearly 


Humbugs ar 
special seasor 
Stocking contain 
dren’s lines, including 
ozenges, retail, 2s. 6d 


istmas 


tin of 


Bitter Orange will be in an attractive 
taining three rolls of each product. 

Dollipops are represented in the selection by 
Gollipops and Tweetie Pops; and Trebor is also 
offering its Barley Fruit Sticks, a pack of twelve 
gaily coloured Barley Sticks. The Golden Gift, 
contains a full breakdown value of products by 
Trebor, Sharps and Jamesons. 


box con- 


Prominent 
QUALITY STREET is prominent in the 1961 
Mackintosh range for the festive season. The 
family assortment of chocolates and toffees is 
available in a range of gift tins in a wide variety 
of sizes—tlb., 141b., 2lb., and 3lb.—all designed 
necorporating a series of cameo pictures. The 
tail prices are 5Ss., 7s. 9d., 10s., and 14s. 6d., 
espectively, The 6lb, tin at 26s., is also avail- 


able, and the standard 4b. carton retailing at 
) 


2s. 3d. will have an attractive Christmas Greet- 
ing overwrap. 

Week-End, an assortment of candies and 
chocolates, have been put into attractively de- 
signed presentation boxes. Ib. Floral, 7s, 6d.: 
I}lb. Fancy Box 10s, 6d.; 2lb, presentation box 
14s. The standard Ilb. amd 4b. cartons have 
gay seasonal overwraps, and retail at the usual! 
prices of Ss. 6d. and 2s. 9d 

Mackintosh’s double-centred chocolate assort- 
ment—Good News—is available in a presenta- 
tion box retailing at 25s. with 2b. size 15s., and 
14lb. size 11s.; Ib, presentation boxes 7s. 6d 
and standard packs with their Christmas greet- 
ings bands. 


A presentation I\b, tin of Toffee-de-Luxe 
4s. 6d. is also available and the Mackintosh 
Selection Box, containing eight count lines 3d. 
and 6d,, features a Circus and retails at 4s. 


